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Hard Drive 
a bargain 
from as 
little as $9 . 



The new uBid online auction site is the fun way 
of driving a hard bargain on big name computer 
brands. With no reserve prices, and most bids 
starting from as little as $9, there’s always a bargain 
to be had at uBid because you set the price you’re 
willing to pay, not us. 

Everything for sale at uBid is made by the same 
top brand name manufacturers who sell their 
products in the big department stores and malls, 
such as IBM, Hewlett Packard and Mitsubishi. 

With a wide range of computers, monitors, 
scanners, digital cameras and printers, all products 
are covered by warranties with a 21 day money back 
guarantee (except for software). 

As you’d expect, uBid is a VeriSign certified 
secure site, which ensures that all you: 
personal and credit card details are 
safe and secure. * 

So why not pay us a visit, and get th< 
product you want at the price you. want to pay. 

uBid.com.au 

*A11 products are subject to availability. Some products for sale are either older models or have been 
used for demonstration purposes, and may not be available in their original packaging. The condition, 
terms and warranty of every product is made clear on the purchase site. 






Our high-speed cable Internet can take you 



Brace yourself for Optus @Home high-speed cable Internet. Up to 100 times faster 
than a 28.8K modem, Optus @Home gives you the fastest unlimited Internet access for 
a flat monthly fee. So if you could do with more rush from your Internet, talk to us. 


I 


Visit our Web site at www.OptUShome.com.au to register today. 


The service will be available in Optus cabled areas in Sydney, Melbourne and Brisbane (for technical and commercial reasons 




OPTUS @ Home. 

1800 504 504 



AOL is the world's most popular online service 
provider with over 19 million members! 
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Join AOL - It’s easy, fun 
and safe for the whole 
family! 



AOL brings you the latest 
in local and international 
news, sport & weather! 



AOL puts the internet at 
your fingertips! 



AOL’s Parental Controls 
give you peace of mind! 


AOL not only gives you access to the Internet, it gives 
you much more. AOL is an online community with it’s 
own exclusive content, chat rooms and message boards 
where you can discuss your opinions and ideas with other 
AOL members from all around the world! 



























You can find out why everyone 
loves AOL by simply installing 
your FREE CD and trying: 


FREE* - 100 hours online 
FREE* - One month’s membership 
FREE - Software 
FREE - 7 email addresses 
FREE - 14NB of web space 
FREE - Technical support, 

24 hours a day, 

7 days a week 


Install your FREE trial software today, or if your CD is missing from the cover 

call 1800 265 265 for a FREE CD to be delivered to your door! 

The Internet and Much More Me 
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LAPTOPS OR DESKTOPS. POCKETS OR PALMS. 


Whether it’s hardware, software, games or peripherals, you’ll always find a great deal 
on SOLD.com.au, Australia’s biggest online auction site. Join the bidding or list 


an item yourself and become part of the auction action. From 
laptops to light aircraft - SOLD.com.au is open to offers. 


SOLD 


.com.au 
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Now there’s one place where all your interests come together. 

Mountaineering, Pure Math and... Performance Art. Now that’s a dot com. What’s yours? 
Because whatever you’re into, you can find it at telstra.com. It’s the website you 
design, just the way you want. For example, if you’re into I.T., you can get into all the 
latest news and reviews from CNET. Need to keep people in the loop? Send a text 
message from telstra.com to a single friend or up to twenty workmates* and it’ll 
come up on their Telstra MobileNet® GSM digital mobile phone* Need to stay in 
the loop yourself? When you’re out and about, telstra.com can have a message sent l 
to your phone* alerting you to a new email message. With a WAP internet enabled 
mobile phone from Telstra MobileNet®, you can even view your emails and data from 
the telstra.com site. Want to surf the net without missing your phone calls? At 
telstra.com you can also organise iCall Waiting, so you can stay connected to your 
fixed line phone, without missing a call. To find out what your dot com will look like, 
simply visit www.telstra.com, or phone FREECALL™ 1800 245 266 § now. 


•Initially group messaging will be limited to 10 groups of 20 people in each group. ’Not available to Telstra MobileNet Pre-paid users. 
’Telstra MobileNet® GSM digital mobile phone. ! A free call from fixed phones. ®Registered trade mark of Telstra Corporation Ltd. 
’"Trade mark of Telstra Corporation Ltd. ACN 051 775 556, ABN 33 051 77S S56. Mojo TMM0557/G/2 













V 



EMailhox _ 

Everyone has an opinion and 
NetGuide is always keen to hear 
yours. 

NEWS 

Net News_18 

Gamble on news and current 
affairs, shop as you talk, and go 
to school 24 hours a day. 

ISP News_25 

There'll soon be a quicker way 
from Sydney to San Francisco. 



contents 

LSSUE 06 | JUNE2000 


NETGUIDE LIVE 

Live Concerts_74 

International breakdancing's 
Battle of the Year. 

Movies and Music 75 

Two sportsmen from two very 
different eras. 

Mp3 update__76 



We put Netscape Navigator on 
the mat. 

NewsSites_31 

Sports gambling and money are 

Trends and Cool_32 

Discover if you're one of the 14 
percent, and enjoy some freebies. 



Tutorial _110 

By Tim Marshall 

In a world where personal space 
is at a premium, it just became 
even moTe difficult to keep to 
yourself. 


NapsteT goes to court. 

Celeb Net_78 

One of the biggest names of our 
times talks about the sites he 
loves. 

ABSOLUTELY 
USEFUL STUFF 

Shareware_104 

A word of warning for down ware 
freeloaders. 

Newbies_106 

Ladies and gentlemen, start your 
search engines. 

HelpDesk_.108 

Vikki: agony aunt of the geek 
world. 


Time to get some style about 
your HTML. 

COLUMNS 

e-Business _118 

Yout sticky eyeballs ar 

e what 

they want. 

Broadband 

_122 

lstherelifeafter.com 

and .net? 

i<T»T*Yxi 


................ 


"’7 B 





28 































NebGuide 



SUBSCRIPTIONS 



f R D j>1 T rJ £ 

editor 

if you’re like most NetCuide staff, you scream each time 
you read something like this: "San Francisco based research 
firm Promote, Hype S Piffle, say that by 2019 more than $25 
trillion will be spent online.” Scream no more. Just turn to 
NetCuide's new Numbers column for some realism. Each 
month, we'll cut through the Internet noise and deal in 
numbers that are, not numbers that might be. Fortune tell¬ 
ing is for gypsies. Stay informed. Impress your boss, hold 
court at dinner parties. 

That's if you can tear yourself away from your new 
broadband Internet service. Fast ISPs are now delivering 
the next generation of Internet goodies and we draw your 
attention to what you might be missing. There's also an ex¬ 
tensive review of the latest MP3 players and we stick our 
necks out with a recommendation from our fearless resi¬ 
dent expert. 

Which we couldn't do with online health other than to 
say "buyer beware." Legal prescription drugs are available 
online, but so too are illegal drugs. There’s no shortage of 
health advice available online, but is it really safe? Our 
cover story on Australia's fledgling online health scene 
passes no judgements. That’s up to you. 

We offer some ideas on how to protect yourself from 
hackers, and help you avoid the supermarket aisles by gro¬ 
cery shopping online. Both are easier than you think. 

Oh, by the way...this is our 2 nd birthday edition and our 
equal biggest ever. We know you’ll find plenty inside to 
help us celebrate. 




Darren 
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er of the month 

Find freedom with real technology 


Dear NetGuide, 

The recent kafuffle about Internet co 
panies falling through the floor re¬ 
minded me of that fable about the em¬ 
peror who had no clothes. Or that say¬ 
ing about how you can fool some of the 
people some of the time, but not all of 
the people all the time. Business being | 
what it is — and as a long time small 
business operator I know something 
of this — there's always a point where 
the bull runs out and the substance 
has to kick in. It has happened many 
times throughout history with dire 
consequences for some. For the sake 
of symmetry I'd like to nominate April i, 2000, as 
the most recent example. How appropriate. / amanda tate 



Welcome aboard 

Dear NetGuide, 

I have today purchased a copy 
of the April, 2000 edition of 
Netguide from our newsagency 
in Manilla, NSW. This is an ex¬ 
cellent publication. I have 
spent many hours today look¬ 
ing at the many sites that are 
listed in the magazine. I will be 
subscribing to the monthly 
magazine. / bernie green 


E-school for politicians? 
What’s next? 

Dear NetGuide, 

I couldn't help bat laugh re¬ 
cently when I read that our poli¬ 
ticians were going to undertake 
some crash courses in the 
Internet and e-commerce so 
they could be well informed to 
make decisions and frame some 
policy. What do you think might 
be next? Perhaps the country's 


The LETTER OF THE MONTH winner , 
receives a free copy of Norton Internet 

Security 2000 valued at $99 


SYMANTEC. 


Treasurers will take courses in 
economics, the Foreign Minis¬ 
ters can do a bit of international 
affairs studies, and, heaven for- 
1 , the Aboriginal Affairs Minis¬ 
ters can "bone up” - pardon 
the pun - on indigenous 
matters. Still, we should be 
thankful they're making the 
effort to learn more about 
the Web. It might actually 
matter to them one day. 

/ REGGIE HAMILTON 

From My Little Pony 
to My Home Page 

Dear NetGuide, 

I'm the proud uncle of nine, 
and read with interest the ani¬ 
mation on the Internet article 
(April 2000). Some of my nieces 
and nephews have access to the 
Internet and some don’t, but 
those who do have a great ad¬ 
vantage with their education. 
They started off playing My Lit¬ 
tle Pony CDs, learning spelling 
and maths designing their indi¬ 
vidual ponies. They have now 
progressed to the idea that Net 
education should be about 
interactivity, and this is what 
the Internet provides. I think 
the Internet is an excellent tool 
for learning and entertainment, 
but the only thing I am worried 
about is the health risks associ¬ 
ated with no exercise and 








LETTERS 


eyestrain. The Internet is excel¬ 
lent, but a balance must be 
achieved in everything. 

/ j. mcGraw 



Australian cable users www.cableusers.com 
Downloads www.download.com 


Is dial-up doomed? 

Dear NetGuide, 

I'm curious about the future of 
current dial up ISP's with regard 
to broadband services. At the 
moment, users are granted ac¬ 
cess to the Internet after dial¬ 
ling into a computer. With 
broadband, it's basically the 
Internet on tap — at the wall. 
Does this mean dial up ISPs are 
dead within a few years? Unless 
they can afford to rent satellite 
bandwidth, 1 don't see how they 
can survive. Am I correct, or 
have I got it totally wrong? 

/ BARON VAN DIJKEN 

Mmmm. You’re a bit early. We’d 
reckon once broadband can de¬ 
liver on its content promises — 
cheaply, widely, and without tech¬ 
nical hassles — there’d be no rea¬ 
son to dialup again. However, for 
every dialup veteran salivating 
about broadband, there’s 10 Aus¬ 
tralians who’d be happy to start 
theiT Net experiences with a 


Girly Stuffwww.shesaid.com.au 
Electronic Commerce www.optibuy.com.au 
Byron Bay www.byronbay.com 


Wine www.winepros.com.; 

dialup. After all, what you’ve 
never had you don’t miss. 

We bear you so you 
can see us 

Dear NetGuide, 

I was in the paper shop the 
other day and discovered a 
magazine with loads of Web 
sites and lots of information 
and I thought: this is great for 
someone still trying to find her 
way around the Net. But gee, 
when I came to the page that 
mattered most, the Net Direc¬ 
tory, I couldn't read a word on 
the page. Could you please keep 
in mind when you are printing 
your magazine that us older 
people are on the Net too. I'm 
not complaining, but colour in 


an older person's vision plays a 
big part. / ceclia caluxen 
The page you refeT to was a guide 
to Web designers, not Web sites. 
We’ve got bigger plans for that 
space now so stay tuned. In the 
meantime, don’t forget our Top 50 
guide and perhaps our new 
“You’re Joking” is worth a look. 
Thanks for the feedback. 

The bush streams online 

Dear NetGuide, 

1 buy your magazine every month 
and get some good ideas from 
your stories and links. Could you 
plan a story relating to rural 
Internet use by farmers? This is 
currently a hot topic in the bush 
as ISP rates drop dramatically. 

/ DAVID RICARDO 
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or publication unless clearly stated 


SEND AN EMAIL T 

All are assumed for publication unless clearly stated otherwise. Include your full name and 
a contact phone number where possible. NetGuide reserves the right to edit letters for 
brevity, style and clarity and we don't guarantee publication —- even if you ask us nicely. 

OU MAY ALSO SEND A LETTER FROM OUR WEBSITE 
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Looking for somewhere to host your website? 


From Only $ 14.95 


i 


Full Automation | Fast Modifications 
Webmaster Participation program 





per month 


webhosting.net.au 

www.webhosting.net.au 

info@webhosting.net.au 
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Wireless Application Protocol (WAP) users will soon be able to do 
their online shopping through their mobile phones. Cable S Wire¬ 
less Optus www.cwo.com.au and dstore www.dstore.com.au are 
teaming up to bring 
popular items such 
as books, CDs, vid¬ 
eos, games, DVDs, 
toys and sporting 
goods to WAP-ena¬ 
bled phones. Gen¬ 


eral manager, mobile Internet and data for Cable S Wire¬ 
less Optus, Finola Thompson, stressed that convenience 
will be the key factor for most consumers. "Soon, our 
customers will be able to buy goods and services on the 
move using the keypad of the phone handset to enter 
credit card details," Thompson said. 



School — 24 hours a day! 

A Melbourne company which installs and maintains 
intranets for schools to enable staff, students and 
parents to remotely access the school’s curriculum 
and learning resources 24 hours a day is expanding 
its operations to Sydney, New Zealand and Asia. 
Impaq charges schools a standard fee of $19,900 to 
set up and maintain an intranet, Internet connec¬ 
tions and a virtual private network. Staff and stu¬ 
dents then pay $29.95 a month for dial up access to 
the school’s network and school-controlled re¬ 
sources on the wider Internet. Impaq’s most recent 
Sydney client is the prestigious Abootsleigh School 
for Girls. Its principal, Judith Wheeldon, said: 
"Impaq’s intranet gives us a secure environment in 
which to deliver educational resources to our stu¬ 
dents both at home and at school and it’s a won¬ 
derful way to facilitate the delivery of important 
school information to parents." 



Australia.edu launches 
first interactive program 

Education portal australia.edu www.australia 
.edu is preparing to launch their first online inter¬ 
active learning program, Qdos. The material is 
complemented by audio-visual presentations 
which the company hopes will help students with 
learning difficulties. The first program will be 
launched in June and will be on mathematics for 
K-7 students, which will later be extended to year 
12. The course content has been designed to work 
in with the school curriculum. 
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Clearing customs online 

FoodConnect Australia, 
www.foodconnect.com .au a 

joint venture between Telstra and 
the Prime Minister's Supermarket 
to Asia Council, has launched an 
electronic exporting service that 
will revolutionise the Australian 
agri-food industry. FoodConnect 
Australia is a unique site where, 
for the first time, Australian food 
producers can complete customs 
clearance online for export. It 
also allows domestic restaurants 
and hotels to buy food direct 
from the producer. 



NET NEWS 


Ummagh for Yahoo! 

A Paris-based anti-racism 
group is taking Internet por¬ 
tal Yahoo! www.yahoo.com 
to court for selling Nazi 
memorabilia on one of the 
Web sites it hosts. The In¬ 
ternational League against 
Racism and Anti-Semitism 
(LICRA) said it was seeking 
an injunction to force Ya¬ 
hoo! to stop sales in France. 

LICRA said it would ask the 

(US$95,880) until it complies 
with the injunction. A Yahoo.com auction site puts hundreds of 
Nazi, neo-Nazi, or Ku Klux Klan objects up for auction each 
day, including films, swastikas, uniforms, daggers, photos and 
medals. Under French law, it is illegal to exhibit or sell objects 
with racist overtones. "This sale of symbols of the greatest- 
ever crime against humanity trivializes Nazism in the extreme," 
LICRA said. Yahoo! came under fire in February from another 
anti-racism group, the Anti-Defamation League, which accused 
the Web service provider of hosting dozens of sites that pro¬ 
moted messages from racist hate groups including neo-Nazis 
and the Ku Klux Klan. 



Mobile phones linked to memory loss 

A study conducted at the University of Washington has concluded 
that exposure to mobile phone radiation severely affects memory 
cells. During experiments, a sample of rats was divided in two, and 
the first group was exposed to microwave radiation from cellular 
phones while the second group was not exposed. The rats exposed 
to radiation were observed to be slower to learn the location of vari¬ 
ous objects in the maze, and also seemed to forget locations during 
later tests. 
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Gamblers can take online gaming to another level with a new 
service which allows betting on news and current affairs. 

Newsbet www.newsbet.com.au hosts wagers on events from a 
variety of different categories, including politics, religion, the en¬ 
vironment, science and showbusiness. Depending on your speci¬ 
ality, you can bet on questions such as when Bill and Hillary 
Clinton will divorce, when the Mir space station will return to 
earth, or when Brad Pitt and Jennifer Aniston will tie the knot. 
Newsbet Director, Dr Hugh Stephenson, says since Newsbet 
matches users up to bet against each other rather than take the 
wagers itself, the service acts as a mediator rather than as a bookmaker. "This is the fairest way to run 
a system like this where no computer program or bookmaker sets the odds - it is simply up to the 
market,” he says. 




Universal Music www.umusic.com has launched a new music site for 1 
younger teens, Planet Pop www.planetpop.com.au The site is aimed 
at 6-16 year olds and contains information on popular groups such as j 
Hanson, Aqua and SCluby. Different acts will also chat online and mem¬ 
bers will be able to stream full-length video and audio clips. Universal 
says the site will be kept clean and will never go beyond a G rating. ; 
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Privacy legislation not a “strong foundation” 

The Internet Society of Australia (ISOC-AU) www.isoc-au.org.au has 
expressed concerns about the privacy legislation introduced to the 
Federal Parliament. Executive director, Tony Hill, says the organisa¬ 
tion would like to see a tightening of the legislation. "We join with 
other organizations in calling on the government to strengthen the 
legislation so as to provide a solid foundation for growth of e-com¬ 
merce,” he says. Hill identifies key issues that need to be addressed 
in the legislation as including allowing spam with an "opt-out" provi¬ 
sion, exemption of political parties and exemption of organizations 
with a turnover of less than $3 million a year. "The online citizen re¬ 
quires stronger protections from expensive and unsolicited rubbish," 
Hill says. 


Reconciliation broadcast live 

Net lovers will be able to watch a live broadcast of world leaders and international celebrities, including 
Nelson Mandela, on the inaugural World Reconciliation Day later this year. The event will take place in 
Australia on September 8 and will be streamed around the globe by a variety of different hosts. Austral¬ 
ians will be able to log in to the ISIS Communications www.isiscenter.com Web site to watch the day's 
proceedings. President and CEO, Adam Radiy, hopes the conference will prove new technology can have 
a positive effect on people's lives. "We are just starting to discover the power of the global digital com¬ 
munity for deepening human relationships and affecting change," he says. 


Morgan & Banks 

£ ^ 


Your Career Journey is Online 

http://www.morganbanks.com.au 













Are you still paying for 

There’s no reason to pay for long distance 
telephone calls any more. Just call as you 
normally would, then view your telephone 
account online at bigredwire.com. You can 
remove the call charge right from 
your account! 

Just click on the charge and watch it turn to 
zero. That’s it; you've just made a free call. 

You can make a free domestic or 
international long distance call everyday, 
even if you don’t make any paid calls. 

It’s that simple. There are absolutely no 
other fees, costs, or deposits for using 
bigredwire and there is no obligation to buy 
anything advertised on our website. 


long distance calls? 

Just dial as you do now from your pre¬ 
selected telephone line and you can call 
anywhere in the world. 

You can remove a long distance call 
charge of $8 or less every day. Any calls 
not removed are billed at our extremely 
low rates. 

Use our site’s other offers and receive 
additional free long distance calls or free 
calls to mobiles. With free calls, high 
quality service, and free registration there 
is no reason not to start using bigredwire 
right now. 

Register your telephone now at 
www.bigredwire.com and start enjoying 
free long distance before you make your 
next call. 



bigredwire uses traditional, high quality 
telephone networks (not internet telephony) 
to deliver your call. 


www.bigredwire.com 
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O CNN Interactive's award-winning news site www.cnri.coin has launched a Web exclusive special mul¬ 
timedia section to remember the Vietnam War. 

© New online electricity comparison shopping company energymarket.com.au has attracted more than , 
$1 million worth of business per day from major corporates across Australia since its launch at 

www.energymarket.com.au in March. 

© Australia’s first ASX listed erotic e-tailer, AdultShop.com, has launched another adult products Web 
site at www.baTbarellas.com.au. 

© Sony www.sonymusic.com will begin selling digital music over the Internet this month. BMG 

www.bmg.com said it had reached agreements with several technology companies to begin offering 
music downloads. EMI www.emi.com has said it plans to offer digital downloading later this year. 

© One of the world’s most famous universities of science and technology, the Massachusetts Institute of 
Technology (MIT) www.web.mit.org is now offering courses in social skills to its students so they can 
make an impression in the dotcom business world. 

© In response to consumer demand, giant health insurer, HCF www.hcf.com.au, has added a product 
and price calculator to its Web site to help customers make an informed decision about the purchase 
of private health insurance. 

© ChaosMusic www.chaosmusic.com.au has signed an exclusive 12 month entertainment alliance with 
news.com.au, News Interactive’s news and current affairs website. 

© Software developers can collaborate on their projects in a "virtual incubator” recently launched by 
Asynchrony.com www.asynchrony.com. 

© Liquor Link www.liquoTlink.com.au has launched a high-speed delivery service that will see most 
online orders delivered by the same afternoon. 
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ISP to filter out nasties 

Internet filter service Kidz.net www.kidz.net is es¬ 
tablishing its own low-cost ISP to make the Net more 
accessible to children under the age of 14. National 
Family Net costs $15 a month for unlimited browsing 
and a 300 Mb download limit. This is on top of the 
$9.95 a month fee for the Kidz.net filter application. 
Access to the full Internet is password controlled for 
older members of the family. 


High speed connection with the US 

Local Internet users will soon have a direct connec¬ 
tion to "the heart of the Internet" in North America, 
according to the Southern Cross Cable Network 
www.southerncrosscables.com. The company re¬ 
cently landed what will become a 29,000 km subma¬ 
rine-fibre optic cable linking the South Pacific region 
to Hawaii, California and Oregon in the Pacific North¬ 
west of the United States. CEO, Baldo Sutich, says the 
advantages for users in the Australasia region are ob¬ 
vious. "With over 50% of all Web content residing in 
the US, people want fast, di¬ 
rect access to North America. 
Southern Cross will provide 
high bandwidth capacity, with 
transmission delay of only 70 
milliseconds between Sydney 
and Oregon," Sutich says. The 
company has set November 15 
of this year as its "ready for 
service" date, a 
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Nigel Horrocks backgrounds 
the dramatic drop in hi-tech stocks 
and considers the next phase foT 
Internet investors. 


Internet, and to develop smart technology to improve 
the customer's online experience. 

Amazon’s CEO Jeff Bezos has continued to allay ( 
fears among Amazon investors by telling them he is 
laying the foundation for a multi-billion dollar com¬ 
pany. He plans an online retailing giant dealing in 
much more than just books. Bezos has admitted 
Internet stocks are volatile, but has asked investors 
to trust his vision and cope with the interim losses. 


they may have been great ideas in a new economic 
world where you are encouraged to think outside the 
square. Now, many of those Net ventures are des¬ 
tined for the trash bin. 

The recent technology stock correction has been 
coming for some time. The only odd thing is it took 
so long. It has simply been too easy for companies to 
come up with a crazy idea of what people might want 
to do online in the future, grab millions of dollars of 
investment capital, think of a 
cute name, hire some PR and 
advertising people to push it 
as the next big thing on the Net 
and before you know where 
you are, the company is 
grossly over-valued. 

With about 80% of listed US 
Internet companies yet to 
show a profit, the cash being 
splashed out for such ventures 
is understandably waning. 

Even star online retailer Ama¬ 
zon www.amazon.com is still recording big losses. 
This is despite an international customer base of more 
than six and a half million and revenues of US$574m. 
The reason for their loss is that revenue is being 
channeled into acquiring more companies to make 
Amazon even bigger, to fend off established offline 
businesses that are only now waking up to the 


amazon.com 

Mother’s Day with fine jewelry from 



Nothing is certain 

It’s like the gold rush days out there, with much of 
the gold yet to be discovered. Anyone investing in 
Net products is investing in the likely future. There 
are certainly exciting business opportunities in the 
new economy, with the Internet growing faster than 
any other industry in history. 

But just as the pre-1987 stock crash saw vague- 
sounding "corporations" in big 
glass towers propped up by 
the goodwill of banks, so too 
are there Internet companies 
that have been too eager to 
float publicly. With so few | 
Internet-related companies j 
showing a profit, future start¬ 
up e-ventures may struggle to 
raise capital as a result of the 
shake-out in technology 
stocks. 

Technology is moving so 
quickly in the digital economic environment that the 
rush is on to build new brands, gain global market 
dominance and beat off any old-fashioned offline 
brands that have been slow to migrate their business 
to the Net. For many Net ventures, much of the capi¬ 
tal is going towards advertising and marketing to build 
new online-only brands. 
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The first jitters 

The recent Microsoft court ruling triggered the latest 
sharemarket nervousness. The Internet world moves 
by hype and the Microsoft ruling had a psychological 
effect on investors. Even so, Microsoft is still rock¬ 
steady with solid products and clear profit margins. 

Many other Internet stock products face a vague 
future in which no expert holds the answer. Yet there 
are some things in the new business world that 
shouldn’t be any different from the old - clear busi¬ 


ness objectives, realistic ways of surviving financially, 
and superior customer service. Such attention to de¬ 
tail is missing from some recent Internet floats. 

The shakedown will not mean the end of technol¬ 
ogy stocks. It means that those companies with con¬ 
crete foundations will be sorted from those that should 
never have been floated. The most solid stocks are likely 
to have some foot in the old economy as well — such 
as the Time-Warner and America Online merger. 

New start-up ventures will now have to do more 
to justify their business plans and it's inevitable some 
Net ventures will fade away. There are still great op¬ 
portunities ahead in the Net world but they will now 
be dictated more by logic than whim. ■ 



^ chaosmusic.com 


Nomad MP3 Player / 
64Mb RRP A$759.45 b 


f Creative NOMAD allows you to customize your own content 
by mixing selections from your personal CD collection or by 
downloading MP3 files from the Internet. It’s also a digital 
voice recorder and comes with a digital FM tuner, digital 
storage and 64MB of RAM, providing up to two hours of CD- 
quality audio and four hours of voice-recording. 


To enter, complete the online form at www.chaosmusic.com/nomadcomp 
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Netscape 6: Preview Release i 

ooo 


Price Free 

Site www.netscape.com 

Platform Windows, Linux, Mac 

There's a sound reason the long-awaited version 
of Netscape's new browser Navigator 6 was 
launched by AOL CEO, Steve Case, without a dem¬ 
onstration — he couldn't have risked all the bugs 
it still features making him look like an idiot. Oh it 
has potential. But the beta version still has 
enough glitches to force you to have to switch to 
another browser too often. 

Netscape 6 may be smaller than IE — a less 
than a 300k download allows you to customise 
your installation with the components you want, 
the browser is 5.5MB, and typical installation is 
8.5 MB — but it's also considerably slower. 





edly coming in the final release. 

Good new features include a password and 
cookie manager, the Netscape search facility in 
the Sidebar which keeps the results, and an ICQ- 

SS 




Customisation is a big feature of Netscape 6. A 
thingie called My Sidebar sits down the left hand- 
side and features pre-set buttons to sites such as 
CNN.com which you may 
keep or kill when you cus¬ 
tomise. Unfortunately, the 
customisable aspect 
bombed out several times 
when I attempted it. 

The history function 
has taken a step back¬ 
wards in 6. When you go 
to recent history it 
doesn't give you the 
whole URL. This is report- 

OOOOO ESSENTIAL CQOO VE R Y G 0 0 D 



like feature in mail that tells you whether the re- , 
cipients are online when you send a message to , 
them. Also, whenever you read an email, the 
sender's address is automatically stored in "col- < 
lected addresses". 

There are some little things you may or may not 1 
find annoying, like the pre-sets in bookmarks and 
the Sidebar which are very American. Seems the in¬ 
fluence of AOL means they’ve forgotten there is a 
"rest of the world" out there. But remember, this is 
only the beta version. The next release will hopefully 
be the better version. / denise Montgomery 


Tried Netscape 6? Let us know what you think 
email editor@netguide.aust.com 

OOO GOOD ©©FAIR ©DON’T BOTHER 
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Click yourself 
a bonus of 



Apply for a 6 month term deposit at our 
website and get a bonus 0.20%* p.a. 


www.ampbanking.com.au 


*Applies to investments of $5,000 or more. 

The deposit taker is AMP Bank Limited ACN 081 596 009. Interest rates are 
subject to change without notice. Terms and conditions apply and are 
available on application or request. apltio79/ang 
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A survey of newspaper editors in Britain about io years ago revealed 
lareSJBIIg their thoughts on the most powerful words in the English language - 
in order, they were free, baby, sex, and money. With stockmarkets 

■ 1 , “* T ’‘ >L '‘ anc j interest rates dominating the news it seems the first three have 

been eclipsed. For mortgage junkies, Australia’s Interest Rate Mort¬ 
al tor www.mfaxts.com.au could provide an end to the interest rate 

ring around and a bit more money in your pocket, as will RightLoan, 
I ^atagscae sa a www.rightloan.com.au, which gives comparisons of home loan costs 
► - JBWBI iS 5 SfM‘ sa! r ; iiifn«ii and interest rates. Your Mortgage Magazine www.your 

mortgage.com.au - a beautiful Web site from those classy purveyors of facts and figures, HWW - features 
a library of useful information, today’s mortgage and interest rates, and a loan calculator. Shares 
www.shares.aust.com offers daily headline news, movements in the market and company information. 

Bet your life it’s gambling, sport! bling. Each time we find big- 

Purists like the Australian Jockey Club www.ajc.org ger cockroachers. Centrebet 
.au say it’s not gambling unless you can see the whites Sports www.centrebet 
: of the other cardplayer’s eyes or hear the hoofs at .com.au and International 

the track. Moralists like the Festival Of Light All Sports www.inteT 
www.fol.oTg.au say making gambling any easier in national-allsports. com.au are Australia's two larg- 
I Australia is abhorrent and evil. Cricket's recent shame est betting sites where players can click away or click 
I has once again turned the spotlight on sports gam- up a fortune on an Olympic array of sports. • 

RHffiJSTS 

Emailcash is an exciting new program based on the premise that people should be paid to use 
the internet. When you join Emailcash, you are rewarded for logging in to the Emailcash Website 
, everyday, for reading email from Emailcash, and for referring other people to the program. 



uaranteed 
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A Web site called Creditcheck.com.au www.credit 
check.com.au has been launched to protect busi¬ 
ness from bad debts. The new online service gives 
all businesses, especially small and medium enter¬ 
prises (SMEs) instant access to a constantly updated 
database about the risk of providing credit to every 
registered business in Australia. According to re¬ 
search conducted by Credit Reference Limited, bad 
debts result in more than 30,000 business failures 
each year. The Australian Securities and Investment 


w 


creditcheck.com.au 


O Sample creditchecks 

Commission (ASIC) www.asic.gov.au says this trans¬ 
lates to bad debts of about $1.3 billion. 
Creditcheck.com.au general manager, Martin 
Roberts said-. "Now you may be able to avoid bad 
debts if you first check the credit histories of your 
potential clients, partners and suppliers.” 


United States 31% 

Sweden 21% 

Switzerland 19% 

Canada 18% 


Australia 

Germany 

Finland 


14% 

13% 

13% 


Netherlands 11% 


Are you one of the 14 percent? 

A worldwide survey of more than 30,000 people has ranked Australian Internet 
shoppers fifth in online spending. The survey of 34 countries by the US based 
researchers Angus Reid Group found that 14% of Australians had bought via the 
Net. This is more than double the figure revealed by the Australian Bureau of 
Statistics earlier this year which found only 6% of Australians had purchased 
online. The report also found that 50 percent had gathered information about 
products or services over the Internet; 40 percent had placed an order; 37 per¬ 
cent had participated in an online chat session; 36 percent had downloaded 
digital music; 20 percent had conducted online banking; and 8 percent had 
bought or sold shares online. 
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5th ► Australia's world 
ranking today for 
Internet penetration 
(IDC Research). 

14th ► Australia's pre¬ 
dicted ranking in 2004 
(IDC Research). 

$1.2 billion ► what 
hackers cost the IT in¬ 
dustry in their recent 
flurry of activity (pub¬ 
lishers McGraw Hill) 
once ► frequency in 
25,000 that giant US auc¬ 


tion site ebay gets com¬ 
plaints of fraud regard¬ 
ing transactions (AP). 
$60 million ► amount 
for which 28 year-old 
Tim Lee refused to sell 
cool.com, the domain 
name he registered five 
years ago (MSNBC). 

729 ► total days adults 
currently online will 
spend on the Internet 
during a lifetime (Cyber 
Dialogue). 


15 ► percentage of 
transactions started 
online that are actually 
completed (Financial 
Times, London). 

2 ► every this number 
of seconds a forest zone 
the size of a soccer field 
is logged or burned 
(Greenpeace). 

40 ► percentage of Vic¬ 
torian Internet users ac¬ 
cessing online govern¬ 
ment services outside 


business hours (Victorian 
Government). 
7,966,489 ► mobile 
phones connected in 
Australia at the end of 
March 2000 (Australian 
Mobile Telecommunica¬ 
tions Association) 

15 million ► SMS mes¬ 
sages sent from one 
mobile phone to an¬ 
other each day in the 
Philippines (Asian Com¬ 
munications). 
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A Website with scents 

One of Australia’s leading aromatherapy companies, 
the Byron-Bay based Sunspirit, continues to set 
standards in its industry with enhancements to its 
Web site at www.sunspirit.com.au. The first Aus¬ 
tralian aromatherapy company with an online pres¬ 
ence, Sunspirit manufactures, sells and exports 100% 
pure and natural essential oils throughout the world. 
It's e-store - which sits inside a site that is encyclo¬ 
paedic in scope - has been operating since Novem¬ 
ber 1999. If you’re into the Internet and 
aromatherapy this site is a bookmark. 

Free will always be cool 

A site that's new and growing by the week, 
www.ozfreebies.com, is not like many of those US 
and Canadian based sites that lead you on a merry 


dance with a song about free this and that only to 
find you have to be American or Canadian to get the 
goodies. This site is targeted at Australians, and the 
freebies have been tested and found to be working 
here in Australia. The current classifications include 
free CD's, contests, goodies, ISPs, paid to surf 
schemes, and free info such as 1800 numbers and 
PC repair tips. The site's webmasters say they're still 
working on their info section but already they've had 
sound feedback from surfers. With home page im¬ 
pressions of 600 a day - and rising - we've little 
doubt that our appetite for free stuff will never be 
satisfied. Go get 'em. 



-'more than cash @ emaileash 























HEALTH 


Are we witnessing the end of that time when a 
visit to the local GP is followed by a visit to 
the friendly chemist to fi 11 the prescription? 
Trevor Poultney has some answers. 

a little knowledge is dangerous — an adage never more ominous than when applied to the 
growing practice of self-diagnosis and drug selection via the Internet. For a surprising number 
of people, the Internet has become their first stop on the road to better health. 

Never before have we had so much medical and drug information available as we can now 
access on the Net. While this is hugely convenient for medical consumers, there is a downside. 
While we have access to all this information — on an estimated 100,000 medical web sites — 
more often than not we lack the knowledge and understanding to make the most of it. 

The Net's medical consumers are as susceptible as anyone to misleading or incomplete 
advice, a situation that is less than ideal when someone’s health is at stake. Stories of 
fraudulent claims and advice on the Net are rife. Some even reaching the dizzy heights of 
urban myth. The aspartame warning, disseminated via the Net and email by a Nancy Markle in 
1997, is a case in point. 

This episode of "scarelore” accused the common artificial sweetener of being toxic to humans in 
a hundred different ways. It was so effective in spreading misinformation that many reputable ' 
groups, including the United States Food and Drug Administration www.fda.gov, went to the 
trouble to refute the claims on the Net. David Emery's About.com site urbanlegends.miningco. 

com/culture/urbanlegends/libTaTy/blasp.htm presents the full history and refutation of the 
aspartame story, which is still bubbling away. 

Online drug supply 

How easy is it to get drugs via the Internet? Non-prescription goods are readily available online 
from a growing number of drug companies and pharmacies online. The big online dispensing 
sites are based outside Australia. Some of these, such as the huge Drugstore.com 
www.dTugstore.com are quality sites genuinely offering convenience, privacy and the safeguards 
of traditional procedures for prescribing drugs. Others include PlanetRx www.meds.com/ 
planetTx.html, and At Cost Drugs www.at-cost-drugs.com. 

Some others are fly-by-nighters, selling unapproved products and sidestepping established 
procedures meant to protect consumers. Many of these sites require, at most, the completion of a 
perfunctory questionnaire, with no checks on the truth of a customer’s answers. 
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Drugs like Viagra, Propecia (which stimulates 
hair growth) and Xenical (to stop the body ab¬ 
sorbing fat) are the most popular — supplied le¬ 
gally via prescription — with online consumers. 
The attraction is two-fold: no embarrassing face- 
to-face contact with a health professional and, of¬ 
ten, an apparently lower cost. The downside is 
that your suitability for the medication is 
unmonitored, and its origin and make-up can be 
uncertain. 

Horror stories abound of "Viagra" tablets that 
contain little or no active ingredient and of pills, 
which arrive through the post lying loose in an en¬ 
velope. Performance enhancing steroids are creat¬ 
ing their own adverse publicity with recent revela¬ 
tions that athletes are able to order supplies of 
banned substances from web sites. 

A question of credibility 

While credibility is always an issue where health 
advice is concerned, Australia is well served by its 
current major health sites. Those dispensing advice 




— The Health Network www.healthnetwork.com. 
au, healtheadvice www.healtheadvice.com.au, 
Global Doctor www.globaldoctor.com.au, and 
Medicine Australia www.medicineau.net.au — are 
all backed by accredited physicians with years of 
medical experience. 

In the US, where more than 25 percent of the 
population has used the Net to research medical 
conditions or purchase pharmaceuticals, the Na¬ 
tional Association of Boards of Pharmacy (NABP) 
has introduced its Verified Internet Pharmacy 
Practice Sites (VIPPS) program. Jan Teplitz, As¬ 
sistant Executive Director of the NABP, explains 
that VIPPS www.nabp.net/vipps/intro.asp is a 
voluntary certification programme providing 
consumers with valuable information about 
online pharmacies. 

"Once an online pharmacy receives VIPPS certifi¬ 
cation, they may display the VIPPS seal on the 
opening screen of their web site,” Teplitz said. 

"Visitors to the site are thus assured that the 
pharmacy is licensed... and meets the rigorous 
standards of the VIPPS certification programme 
and the NABP." 

At the end of 1999 the US government began 
moves to protect consumers from the illegal sale 
of pharmaceuticals over the Internet, setting 
aside $USio million to fund the project this year. 
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health advice 





It’s free 

Join the e-health revolution 


For free consumer medical advice on-line. 

Instant access to information on topics 
relating to:— 

• medical conditions 

• symptoms 

• medications, and 

• a doctors database 

Join now for expert medical advice on-line: 


www.healtheadvice.com.au 

Email: info@healtheadvice.com.au 
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Australia’s state of online health 

In Australia there is, as yet, no formal machinery to 
regulate or monitor the sale of drugs online. In 
March, Rhonda Galbally, chair of the Review of 
Drugs, Poisons and Controlled Substances Legisla¬ 


tion, released an options paper con¬ 
cerned with how and where Austral¬ 
ians will get their medicines in the fu¬ 
ture. In calling for comment, Galbally 
said: "Consumers are increasingly 
looking to the Internet for information 
and as a source of supply for their 
medicines. We even have doctors pre¬ 
pared to prescribe over the Internet 
without ever seeing the patient.” 

Galbally went on to warn that, 
without checks and balances, there 
are considerable risks for consumers 
from Internet supply of medicines. 

Roger James, of the Pharmaceutical 
Society of Australia.www.psa.org.au 
admits that, so far as Internet phar¬ 
macies are concerned, there are no 
official protocols, no quality control and no guide¬ 
lines for pharmacists. 

’’These are things we will have to confront,” he 
said. 

James expresses concern over overseas trends of 
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If your body's intake of fat was 
represented by this page, 30% 

(that's the proportional size of 
this advertisement) of the fat 
you eat would pass through 
undigested. 

J J J 

Thanks to the world's most 
popular Fat Blocker, available 
is, all those excess 
ies would not become 
itty tissue. Give your fingers a 
real workout and click our site. Now. 
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burgeoning Internet sales where consumers cannot 
benefit from a pharmacist's advice on such things 


Warning Bells on 
Medical Web Sites 



Subscribe or renew your 
subscription this month and 
receive an Australian NetGuide 

magazine holdeT for free! 



it’s SO COOL! 


.. 3 

O Subscribe to Australian NetGuide magazine and 
save a massive 18% off the cover price and have it in 
your hands before it reaches everybody else — 

12 issues for only $38.45- That’s just $3.20 per month! 

O PLUS if you subscribe this month, nominate a j 
friend ot colleague and we’ll send them the latest j 
copy of Australian NetGuide magazine absolutely I 
,Rtl (s,rn P ly C0TT1 P ,ete for ™ overleaf) 
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burgeoning Internet sales where consumers cannot 
benefit from a pharmacist's advice on such things 
as dosage, the interaction of drugs, side effects and 
allergic reactions. Dispensing drugs face to face is a 
specialist skill. A pharmacist’s questions, coupled 
with observation and knowledge of the patient, of¬ 
ten built over many visits, can detect things a busy 
doctor may overlook. 

Dr Simon Leslie, Director of Clinical Services and 
Chief of Operations Australia for Global Doctor said 
medicine on the Internet can assist current physi¬ 
cal consultations. 

"It’s now becoming commonplace to get medical 
assistance by this means,” he said. 

"As information managers, our consultants com¬ 
bine their extensive medical experience and pow¬ 
erful reasoning abilities with the global medical 


Defence Against Bad Health Sites 


www.quackwatch.com 

Your guide to health fraud, quackery, and 
dud online offerings. A brilliant site, which, 
among other things, will answer health, 
queries via email and warn you away from 
questionable sites. 

nasw.OTg/users/ASkolnick/renner.htm 
John Renner MD and the Consumer Health 
Information Research Institute bring you 
the 100 worst health sites on the Web. 

www.healthcentrai.com/ 

peoplespharmacy/peoplespharmacy.cfm 

The People’s Pharmacy. Contains warnings 
about consulting and self-diagnosis as well 
as general drug information. 



Warning Bells on 
Medical Web Sites 


The US Food and Drug Administration 
www.fda.gov/fdac/features/1999/ 
699_fraud.html warns consumers to 
beware of the following suspicious devices 
used in medical sites on the Web: 

X Claims that one product 
cures everything 
X Personal testimonials 
and endorsements 
X Quick fixes 

X Overuse of the word ‘‘natural” 

— it doesn’t equate with safety. 

X Time-tested or newfound treatments 

— some products claim to be both! 

X Satisfaction guaranteed 

X Promises of easy/quick weight loss 
X Paranoid accusations 
X Meaningless medical jargon 


knowledge database. The result is an expert medi¬ 
cal opinion tailored to your problem and your situ¬ 
ation. We offer real solutions to real problems. You 
don’t consult with a database. It’s a direct doctor- 
patient relationship, secure, confidential and pro¬ 
fessional. We are the first in the world to provide 
this service and it works.” 

The prognosis foT online health 

So, could your health ever benefit from the miracle 
of the Internet? The answer must be a cautious... 
yes. So long as the sensible precaution of using the 
Web in conjunction with your health professionals 
is taken, and so long as there is responsible vetting 
of sites, the medical consumer will be admirably 
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Three new sites for Australia 

This month sees the launch in Australia of three new 
health portals - The Health Network, hea1theadvice 
and Global Doctor. They each claim to be the best 
and most trustworthy online health resource for 
Australians. 

www.healtheadvice.com.au is the brainchild of a group of Australian 
specialists. It’s content includes current Australian information including medical articles, 
frequently asked questions and answers, details of support groups and health news. 

The site features a national directory of Australian specialists, general practitioners and 
allied health professionals, each with a detailed CV, including the member's academic 
record, articles written and published, professional body/society/college involvement and 
their practice details. 

healtheadvice also claims to have a commitment to the provision of health and medical 
information and advice for regional and rural Australian communities, and a policy to 
encourage Australian medical research and teaching. 

a I ooctor www.globaldoctor.com.au is a doctor owned company that comprises 
medical experts from around the world. The online interaction with a doctor starts with 
free registration. You choose which particular clinic you want to visit and for a fee of $25 
you complete a form describing your health problem. 

A written reply is sent via email.This is based on a doctor spending 20 minutes 
investigating and replying to your consultation. If you submit multiple questions or a 
problem that may take additional time to solve, you will receive the initial 20 minutes 
consultation plus an option to purchase more of our Doctor's time to complete the task. 

www.healthnetwork.com.au is an Australian and New Zealand health 
resource that operates also as an information provider. Articles on various conditions from 
recent journals are readily available along with a health database categorised by life 
stages. Its health clinic allows you to ask questions of doctors and view their answers, 
though not all queries will be answered. 

The Health Network editorial committee consists of many experienced medical 
practictioners and professionals — doctors, pharmacists and science writers — who work 
together to ensure the website is professional, correct and clear. 
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www.medidneau.net.au 

Medicine Australia — designed for the health 
professional but with information and back¬ 
ground articles interesting to the general public. 
www.drkoop.com/hcr/drugstoTe/ 

C. Everett Koop MD, the former U.S. Surgeon 

General, makes a genuine effort to empower the 

public by offering both information and advice. 

www.rxlist.com/top200.htm 

RxList’s Top 200 prescription drugs — includes 

intriguing message boards for each of the drugs 

where anecdotes and experiences are swapped. 

www.rxlist.com/patmini.htm 

RxList Clinical Pharmacology Online — drugs and 

their side effects. The scientific names used on 

this site can be daunting. 

www.ohsu.edu/cliniweb 

Ohio Health Sciences University’s CliniWeb 

International searchable database. 


www.healthnetwork.com.au 

The Health Network. Free diagnosis online from 
GPs, a paediatrician, gynaecologist, dermatolo¬ 
gist, physiotherapist and pharmacist. Questions 
are limited. 

www.healtheadvice.com.au 

Formed by a group of Australian doctors to pro¬ 
vide online health information to both health 
professionals and the public 
www.pathfinder.com/drweil/ 

Ask Dt Weil — questions and answers, and infor¬ 
mation on vitamins and herbal medicine. 
www.druginfonet.com/pharmfaq.htm 
Drug Infonet Doctors’Answers to FAOs. 
health.iafrica.com/index.htm 
A doctor, psychiatrist, dietician and fitness ex¬ 
pert available for online consultation, although 
answers can be rather superficial. 
www.doctorglobal.com.au 
Global Doctor—Australian based medical con¬ 
sultation company with international links to 
health experts. 



empowered. Already GPs tell of patients arriving 
armed with information from the Net relating to 
their symptoms. After receiving a prescription, an 
increasingly common first step for a patient is to 
check the properties of the prescribed drug on the 
Net. Savvy GPs and pharmacists are quickly adapt¬ 
ing to this new style of patient, with some even 
suggesting sites for a patient to visit. 

What the Australian Medical Association is keen 
to warn people against is using the Internet as a 
substitute for their GP. NSW AMA President, Dr 
Kerryn Phelps, notes that the sources of informa¬ 
tion on the Net are variable and can be misleading. 

"At the moment there are no controls or quality 
checks on who gets on to the Net with health infor¬ 
mation," Dr Phelps said. 

If you want to make the most of what the Net 
can offer concerning your health, follow the ad¬ 
vice of the health professionals and exercise cau¬ 
tion. Don't accept anecdotes and personal stories 
at face value. Make sure the source of the infor¬ 
mation offered is reputable and not merely self¬ 
promotion. Beware of those "loaded” advertise¬ 
ments offering miracle cures. Avoid sites that of¬ 
fer to send you prescription medicines without 
demanding a prescription. And, above all, ask 
questions — never cut your GP or pharmacist out 
of your personal health loop. • 


Before starting treatment 
be sure to ask yourself 

✓ Who maintains the Web site? 

✓ Are the authors’ credentials listed? 

✓ Does the site link to other sources 
of medical information? 

✓ When was the site last updated? 

✓ Does the site charge an access fee? 















| Download any 
faster and you'll 
get the bends. 

thug’s Satnet is high speed, turbo-charged internet. 
Satnet downloads at speeds that’ll leave your current 
56k modem in its wake. 

With Satnet, your requests for information go out in 
the usual way from your modem via the phone lines, 

I but replies and email come scorching back via a 
satellite dish at lightening speed. 

What’s more, you can access Satnet for only slightly 
more than ihug’s standard rates. Monthly fees range 
from $39.95 for 1 Gb of data to $59.95 for a massive 
3Gb (hardware & installation fees are additional). 
For more info on ihug Satnet visit our website at 
www.ihug.com.au. Join ihug's Satnet in relation to 
this offer and receive no account set up fee. 

So if you want searingly speedy downloads, and a 
great deal on installation and connection, there’s only 
one thing for it - get ihug Satnet. Fast. 


Call 13 62 92 
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‘twas no less an individual than Bill Gates 
who said last year: "Unquestionably, we won't 
see the full benefits of a web lifestyle until 
broadband systems are in place.” Finally, such 
fast Internet connections services are available 
for many locals. The early adopters are already 
| enjoying the broadband experience. So what's 
all the fuss really about. 

What is bandwith and broadband? 

Think of bandwith literally as the size of the pipes 
carrying telecommunications traffic into your 
home, or the capacity of those pipes — whatever 
I their physical size or composition — to carry large 
I loads of voice and data. 

In Australia at present, the Internet is largely de¬ 
livered to its users via the use of narrowband tech- 
I nologies — that is, the telephone. This is what makes 
I the World Wide Web the World Wide Wait, so slow 
i are some connections. It also means most web pages 
are static experiences of text, and two-dimensional 
graphics with the occasional basic audio or video 
plug-in that is too excruciating to endure. 

The provision of Internet services through 
broadband technologies now delivers a richer experi¬ 
ence for the user because of its ability to carry not just 
voice and data like phone lines, but vastly larger ca¬ 
pacities of sound, data and video via technologies like 
cable, satellite, ISDN, ADSL, and wireless. 

When you subscribe to a broadband service, in¬ 
stallation is performed by a technician who visits 
your home and sets up your computer to maximise 
your broadband experience. They will do and ad¬ 
vise you of everything possible to make things 
smooth and safe, but as large public networks, 
broadband connections to the Internet raise the 
spectre of security problems. Take precautions. Ask 
| questions of your provider. 


How broadband improves 
the Internet experience 

With its huge amounts of bandwidth, broadband 
delivers information to subscribers about ioo 
times the speed of Internet dial-up through a nor¬ 
mal 28.8 kbps modem. Time magazine puts it 
nicely: a cable modem can transmit all 857 pages 
of Moby Dick, in about two seconds. In the same 
time, a high speed ISDN line would move about 10 
pages, and a 28.8 modem ^till the most common 
way of accessing the Internet — wouldn't get past 
page three. 

The high speed and large capacity of broadband 
enables users to experience richer, more exciting 
and interactive content. Everything becomes more 
like TV than PC. 

Broadband enables the immediate delivery of 
the next generation of Internet wonders. With 
broadband, the capabilities are waiting for content 
providers to dream up bold new ways to involve 
their audiences in a stimulating experience. 

The main challenges for broadband service provid¬ 
ers are educating their potential market on 
broadband’s uses and advantages, and creating a true 
value proposition for customers to be involved at the 
right price. 

"With broadband technologies, Internet access 
is quick and easy, your connection is permanent, 
download and file transfer times are infinitely 
faster, screens flash and sing with the sights and 
sounds of true multimedia offerings and we all 
have more reason to use the Internet than we do 
now,” said Peter Smythe, a Melbourne lawyer, 
former online producer, and self-confessed 
broadband cheerleader. 

"And there is no reason why these new 
broadband technologies can’t be made available at 
costs that are not restrictive or prohibitive." 


tg-u-iie... 
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BROADBAND: A DEFINITION 

Broadband, also called wideband, is a catcb-all 
phrase which refers to any communications 
channel that can carry signals with multiple 
frequencies. Broadband communications permit 
several independent signals to travel across a 
single cable simultaneously without getting in 
each other’s way. 


Are we ready for broadband? 

Exponents of the view that new technologies 
only become part of our lives when they prove 
their ability to enhance them are fond of re¬ 
minding us of history's true "revolutions". How 
many lives will broadband change? To what ex¬ 
tent? How soon will it all be commonplace? The 
experts say that depends on the availability, 
cost, and advantages of broadband, and the abil¬ 
ity of the new media companies to exploit them 
for profit through convergence of their tradi¬ 
tional services. 

"Australia does not need broadband technolo¬ 
gies to support its email fixation and current 
static content habits," said Smythe. 

"The really valuable promises of the online 
world will only be delivered via broadband. We 
ask the question: Is there enough local bandwith 
available for those who want it? The answer is 
yes. Will we need more bandwith in Australia? 
The answer is yes. The bottom line is that the 
supply of bandwith in Australia will be driven by 
its demand. That's a good thing." 

There is no doubt the world market for 
broadband technologies is currently over hyped. 
But the promise of a richer online experience 
and all the convenience the new broadband 
technologies will bring will attract users and win 
converts. 


Price 

"There’s a distinct lack of optimised broadband 
content in Australia at the moment," said freelance 
IT journalist, Sarah Pike. "People are coming online 
and doing the same stuff, just faster. Why pay more 
for that?" 

From Australia’s perspective it’s a chicken and 
egg argument. Previously, the price difference for 
broadband technologies between the US and Aus¬ 
tralia was phenomenal, severely inhibiting demand 
and therefore its use. Would broadband be more in 
demand if it was cheaper? 

Recent manoueverings in the fast ISP market re¬ 
veals that part of this broadband battle will cer¬ 
tainly be about the bill. 

Telstra www.telstra.com decapitated the price of 
its high-speed Internet satellite services for rural 
areas by a whopping 80 per cent. Installing a satel¬ 
lite receiver now costs $195 in most rural areas un¬ 
der an introductory offer lasting until August 1. Pre¬ 
viously, installation cost between $1,320 and $2,500. 

OptussHome www.optushome.com.au also re¬ 
cently announced $100 price cuts to its broadband 
services to current Optus pay TV and mobile phone 
customers. 


Battle of the broadband giants 

ExcitesHome Australia was formed in June 1999 
through the joint venture of leading broadband 
service provider and portal, ExcitesHome and Ca¬ 
ble G Wireless Optus. 

Excite sHome Australia produces Optus sHome, 
the high-speed cable Internet service. Delivered 
over the Optus HFC (Hybrid Fibre/Coaxial) cable, 
Optus sHome has the potential to reach 2.2 million 
homes in Sydney, Melbourne and Brisbane. 

"Our pricing demonstrates that we have listened 
to consumers and are giving them what they really 













I! our net access was any 
faster then it would be beamed 
directly into here. 



A blistering 128Kbps access 
to the net. It's enough to make your 
head spin. Multimedia rich web 
pages load instantly. Huge files 
download at a scorching 1Mb 
per minute. 

As if incredible speed isn't 
enough, with NetAccess you also 
get AccessTV. AccessTV gives you 
news, finance (Bloomberg), sports 
(C7) and shopping (TVSN) channels 


broadcast directly to your PC at 
broadband speeds. Plus you’ll get 
Accessl Web Email, Chat, Instant 
Messaging, Personal Organiser 
and Customer Service & Support 
- 7 days a week. All free. 

NetAccess is beamed down 
via satellite all over Australia. So, 
getting connected is a breeze. 

The surprising thing is: 
NetAccess could cost you less than 


what you’re already paying for your 
Internet connection. 128Kbps 
download speed for $29 per 
month*. Once your head has 
stopped spinning, call this number: 

1300 550 220 

www. access 1 .com .au 
sales@access1.com.au 

NETsrress 


The Speed You Need! 
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THE MAJOR AUSTRALIAN BROADBAND PLAYERS 


Gfiello www.chello.com.au 

I Hug satellite service www.ihug.com.au 
Optus@Horne www.optushome.com.au 
TPC’s Boomerangll/ 

www.boomeTangtv.com.au 

Telstra Big Pond Advancl 

www.bigpond.com/advance 


want," said Donna Lachance, Director of Multime¬ 
dia, Cable S Wireless Optus. 

"We have considerable demand for our service 
and thousands of people have registered their in¬ 
terest online. What sets us apart is that we are 
truly the only unlimited cable Internet service 
provider in the Australian marketplace." 

Telstra CEO, Dr Ziggy 
Switkowski, has prom¬ 
ised that Australia’s 
telco monolith is com¬ 
mitted to providing af¬ 
fordable broadband 
services. 

"The world is moving 
to broadband,” Dr 
Switkowski said. "Cus¬ 
tomers are demanding it 
and technology can now 
deliver it economically. 

It is an unstoppable 
force. We will be provid¬ 
ing broadband services 
on ADSL from August. 

Within two years, ap¬ 
proximately 90 percent 
of the Australian popula¬ 


tion will have access to broadband via cable or 
ADSL. The remaining 10 percent have access to 
broadband services via satellite.” 1 

Chello Broadband has arrived in Australia with a 
huge reputation — the 1999 Best European con¬ 
sumer ISP. Chello has been established in Australia 
specifically to service rural and regional communi¬ 
ties in 60 locations from Hobart in the south to 
Darwin in the north. The Australian venture is its 
first outside Europe. 

Chello Managing Director, Philip Alexander 
said: "Australia is one of the most Internet savvy 1 
populations in the world. As a result we feel de¬ 
mand for broadband in Australia will be very 
strong." 

Chello's future plans include partnership with 
other major broadband players and access to met¬ 
ropolitan areas. Currently, the Chello service is 


:e $59.95 per month ($199-5398 installation) 
availability Sydney, Melbourne and Brisbane technology Hybrid 
fibre/coaxial cable 

price $49.95 per month ($99-5369 \ 


nstallation) availability where Telstra cable is laid technology 
cable, ADSL and satellite 

price $59 per month ($930 installation) availability Sydney, 

Melbourne, Brisbane, Adelaide, Perth, Wollongong, Newcastle, 

■ Gosford, Penrith, Geelong, Mornington, Gold Coast and Sunshine:; . 
Coast technology satellite 

price $59 -$65 per month ($95-199 installation) availability 

Albury, Mackay, Bendigo, Gold Coast. 56 other regional centres by end 
2000 technology wireless and satellite 

price $40-$6o per month ($299-5399 installation) availability 
Sydney, Melbourne. Brisbane technology ISDN and satellite 

TTWice $19.95 per month ($399 installation) avail¬ 
ability all State capitals except Hobart, and Newcastle. Penrith, : 
Gosford, Wollongong. Kiama, and Gold Coast technology - satellite 














| available exclusively through Austar, Australia's re¬ 

gional pay TV leader. 

Broadband will make it easier for the new media 
players to improve their offerings, but if those serv¬ 
ices are not really wanted they will be abandoned 
j and become expensive failures. The providers 

know that customers don’t care about the technol- 
j ogy or how the goodies are delivered, only about 
i their own individual experience. 

[ Compelling content 

I The fast ISPs themselves are busily forging relation- 
I ships with content providers to charm users to their 
service. In some cases, this content will be available 
exclusively from one provider. In many cases, it will 
be found on the services of multiple providers, e.g. 
certain news services, business and financial infor¬ 
mation, sports, lifestyle programs, and music. 

Fairfax www.f2.c0m.au is one Australian exam¬ 
ple of a content goldmine. The company’s broad 
strategy is to develop its newspaper and magazine 
mastheads online and create new vertical indus¬ 
tries online, like those in cars, real estate, and jobs. 
Fairfax’s online division, f2, has recently launched a 
new broadband addition to its motoring site, 
www.drive.com.au, which illustrates the appeal of 
broadband. 

The new section, Executive Drive, www.drive.com 
.au/exec features video test drives of sports and 
luxury cars. Dean Gingell, Managing Director, 
Fairfax Online, said: "Video test drives make it easy 
to see the latest luxury vehicles without even hav- 
f ing to leave your desk." 

The new f2 broadband section has been pro¬ 
duced in association with Telstra’s broadband 
I services group, Big Pond Advance 

www.bigpond.com/advance, which provides con¬ 
tent for its cable and satellite access customers. 



The Internet thus has made the content provi¬ 
sion business all about what you can DO, not what 
you can VIEW. Other companies call this "com¬ 
merce embedded in content.” 

In this way, the broadband revolution has 
brought about one obvious challenge to the fast 


INDEPENDENT INFORMATION SOURCES 

This collection of online resources will keep you 
abreast of the "broadband revolution" as it 
unfolds — the technologies, the content, and 
user experiences, 

BEGINNERS 

Cable Broadband Forum 

www.broadbandforum.com 
Broadband City 
www.broadbandcity.com 
INTERMEDIATE 

Broadband Intelligence 
www.broadbandintelligence.com 
Broadband Zone 
www.broadbandzone.com 

Cable-Modem.Net 

www.cable-modem.net/cg/links.html 

ADVANCED 

The Broadband Guide p • 
www.broadband-guide.com 
broadband Online 
www.broadbandmag.com 

ISP Broadband 

isp-lists.isp-planet.com/isp-broadband 


ISPs and broadband content providers — to ensure 
that content can be distributed seamlessly across 
the multitude of devices in the marketplace, from 
117cm wall mounted flatline televisions, to mobile 
phones. The public will demand no less. 
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Types of broadband technology 

Connectivity and access are likely to be the main 
issues regarding broadband services in the future. 
The technology is ready, but there are still some 
regulatory and political issues to resolve. In es¬ 
sence, broadband technology consists of the fol¬ 
lowing generic types: 

Cable modems Internet access over cable TV 
networks which rely primarily on fibre-optic or 
coaxial cable. It is a shared medium and not 
absolutely foolproof. 

ISDN Integrated Services Digital Network, is a 
system of high speed digital phone connections 
which has been available for more than a decade. 
It allows data to be transmitted simultaneously. 


ADSL Assymetrical Digital Subscriber Line carries 
high speed data over ordinary copper wire 
phone lines. It can be used concurrently with I 
voice and is not a shared medium, so it has some 
inherent advantages. 

LMDS Not quite as mature as others but it can be 
extremely useful in situations where a broadband 
operator does not have access to cable or copper. 

LMDS utilises a radio-based system and is an attractive 
option for operators coming into the market. 

Satellite Known as “Internet in the sky" this 
technology uses a constellation of low earth orbit 
satellites to provide fibre-like connections for voice 
and data services. This can be useful in remote 
locations not covered by ADSL or LMDS. • 



O The cost will decrease. 

Whatever you pay for your service when you sign up will not be what you pay on renewal of the 

contract. Technology and competition will see to that, i 


videoconferencing — without the Darth Vader voices and robotic Wdyfrhdffts - will allow online 

meetings, staff briefings, and employee training. © 

© You will 

enjoy advertisements. If you’re caT shopping, you'll appreciate test driving your dream — in the 

enjoyed a 3D tour of its interior and exterior. House hunting will never be the Same either. © 


What video did to radio, broadband will do to video. Film, m 
loice but to join the broadband revolution. 


© Commerce embedded in content. The thrill of 
gold jefSey or cap during the halftime break with the click of a mouse. Ditto the Sprinkboks. © 


More of us will work from home and our office headquarters will be 
nd servers - with a few geeks tending to them 


O Keen to hear the opinions of its readers • - 
the positive, the critical and the in-between. We'll publish the most informative offerings next ■; 

month in our Your Verdict on Broadband double page spread. Don’t be shy You’ll be doing 
Australians a true service. 
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$70 
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Telstra Big Pond 

Advance. 

High speed 

low cost. 


CABLE PRICING PLAN 


j Having superfast, super powerful Internet access not only saves you time but can also save you money. Telstra Big Pond" | 
I Advance is offering a range of reduced pricing plans which include 3 months trial options. Apply before June 30 and pay only $99 1 
I for installation on 18 month plans - that’s a saving of $70". And if you don’t have access to cable, Big Pond Advance also offers 1 
1 superfast Internet via satellite from iust $40 per month*. Just call FREECAU.” 1800 060 391* to find out the best option for you. { 

‘BLAST OFF* PLAN 

J 49 . 95 ' per month 

The ‘Blast Off' Plan is the perfect entry into 
the broadband world. It's high speed and 

‘BUSINESS’ PLAN 

^65." per month 

The ‘Business’ Plan is ideal for the high 
volume user who requires very high speed, or 
the ability to connect servers to the network. 

‘FREEDOM’PLAN 

$ 65. 95 per month 

The ‘Freedom’ Plan is for residential users who 
want the freedom of the Internet It's high speed 
and has unlimited usage for a flat rate charge. 

(A) MOTOROLA 

Life's different in the pond I 

www.bigpond.com/advance 


FREECALL'" 1800 060 391' 


~elstra 

Making life easier' 


















Our love for technology toys has us 
packing WAP-enabled mobile 
phones, handheld computers and 
now, MP3 players. Louise Richardson 
probably has the most wired 
handbag in the western world. 


the music world is n turmoil at the moment and 
it's all due to an innocuous piece of technolo^i 
dubbed MP3. MP3 is an abbreviation for MPEG Ji 

3 — a method for encoding digitised music m 
>ed from the MPEG compression used for Ijj 
system works by perceptual coding — jjl 
basically, it tosses out alt the bits that the human ! 1 
ear won't hear, which means a 40Mb three minute 
CO track can be squashed down to about 3Mb in « 
MP3 format. 

The controversy surrounding MP3S and copy- ®|| 
right issues doesn't seem to be abating — every 
week there's anew ruckus surrounding aVteb 
.. site that allegedly distributes illegal MP3 tracks. 

At the moment a funky little piece of software 
called Napster www.napster.com is in the firing 
line. Napster acts like a search engine, linking 
thousands of stored MP3 files on Napster users' 
computers into one searchable service: simply 
enter the track you want and it's downloaded to B 
your computer. What's got the. industry fizzing is 
that Napster lets you encode your own music 
CDs into MP3 format andmake them availa ble to '' 
other Napster users. Needless to say, the Record- £ | 
ing industry Association of America 
www.riaa.com is not impressed 







In yom pocket 

While the lawyers 
sort out the copyright 
issues, millions of 
Internet users around 
the world are franti¬ 
cally downloading 
and creating MP3 
tracks and 

downloading them to 
an ever-increasing 
range of portable 
MP3 player devices. 
To stay safe the best rule is to remember that if you 
don’t own the rights to a piece of music you can't 
copy it or share it with your friends. 

The range of MP3 players on the market is increas¬ 
ing daily, and while the recording industry sorts out 
an agreeable resolution for copyright concerns, the 
number of tracks available for download will ex¬ 
plode. Already you can download free of charge 
hundreds of unsigned artist recordings from sites 
like www.mpj. com, www.mp3.c0m.au and 
www.chaos.com — not forgetting our favourite, 
Napster. 

There are some great benefits to MP3 players. The 
world is no longer stuck for selection — you choose 
the tracks you like and download them to the unit 
— no more skipping through CDs to hear your fa¬ 
vourite songs. Also, MP3 players have no moving 
parts so the sound quality remains constant no 
matter how athletic you get. The hardware is small, 
and removable smart cards mean you store your 
music on multiple cards — effectively creating your 
own personalised CDs. 


Features to look for 

Storage capacity \« You can expect your MP3 
player to hold about 1 minute of music per Mb. 

Many units have internal storage of around 32Mb, 
and this can be increased by adding smartmedia or 
flash memory cards with capacities up to 64Mb. 
Signal to noise ratio l« it doesn’t matter how 
much music you can fit onto your MP3 player if it 
all sounds like you're listing down a wind tunnel. 
Each unit should specify its signal to noise ratio (S/ 
N) in decibels. A rule of thumb is, the higher the 
better, but you'll find 8odb is about the minimum 
acceptable quality. 

Music formats m Of course they all play MP3S, 
but many units also support realaudio files, wav 
files and WMA (Windows Media Audio) formats. 

FM radio tuners m a great feature if you get 
sick of your MP3 tracks between downloads. 

PIM services H4 Most of the units can store data 
documents, though the tiny LCD screens don't offer 
capabilities to read them — yet. The next genera¬ 
tion MP3 players are tipped to include data display 
capabilities for storing and browsing names and 
phone numbers. 

Voice recording m If you like the sound of your 
own voice you may find that a unit that supports 
voice recording is a good option. 

Software l«The PC/Mac end software will make 
the world of difference. Make sure your unit comes 
with software that not only lets you download 
tracks to the unit, but will also encode MP3 tracks 
so you can include your personal CD tracks. 

PC connection m USB is really the best option, 
provided your computer has a USB port. Installa¬ 
tion is much simpler. Many of the models offer both 
parallel and USB options. 














chaos agent #568 

Vicious Hairy Mary 

Download their track 'Kaleidoscope' now at 
ChaosMusic and listen to hundreds of other 
free Australian music downloads. Plus over 
400,000 titles on CD, DVD, 
Cassette and Vinyl. 



chaosmusic.com 
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MP3 PLAYERS 


Nomad li 

ooooo 

Platform W11198/NT 

Price $699 

Site www.creative.com 

When it comes time to take the step into high-tech toys, 
and let's face it, an MP3 is right up there on the super-cool 
accessories list, it pays to future-proof yourself. One of the 
key features of the Nomad II is its ability to be upgraded to 
accept different digital audio formats now and in the future 
Already this is a bonus — most of the online music industry 
chosen MP3 as a standard format for downloadable music. However, some have chosen to record in 
Windows Media Audio (WMA), wave (.wav) and secure digital music formats. A Web site to compli¬ 
ment the product www.nomadworld.com provides access to all the software upgrade you can imagine, 
with more coming online each day. The Nomad stacks up extremely well next to competing products. 

With universal serial bus (USB) connection to the PC, installation can't get much easier. The unit comes | 
complete with a 64Mb SmartMedia card: another groovy feature is that these cards can be swapped 
with other devices, such as digital cameras, meaning you can use one card for multiple purposes. Per- [ 
haps to combat the out-of-box silence before you download some MP3 tracks to the unit, Creative 
have incorporated an FM tuner and voice recording device. The bundled MP3 manager software makes | 
transferring tracks to the unit simple and the Creative Digital Audio Centre software is for encoding, 
decoding and archiving high quality MP3 files. This means you can turn your favourite CD tracks into 
MP3 files and take them with you. It’s all packaged in a stylish silver casing with intuitive menu con¬ 
trols. The Nomad headphones are the best of all models tested and include a remote control device for 
simple navigation when the unit is out of reach — say, in your pocket. 

Diamond Rio 500 

OOOO 

Platform Win, Mac 

RRP $599 

Site www.diamondmm.com 

The navigation controls on the Riosoo are about as simple as 
you'll find. Of course, there are the standard play, stop, fast- 
id rewind buttons, but other than that only an on/off switch, 
browse and multi-wheel control for volume and EQ controls 
are all you need. The bookmark button adds a nifty feature — particularly 
useful if you’re downloading audio books or spoken content. The browse feature lets you swap be¬ 
tween bookmark lists, folders, individual tracks and lets you create program lists on the unit. Riojoo 
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connects to the PC using USB connectors and comes complete with an excellent software package for 
managing your digital audio content from the desktop. The backend of the RioPort Audio manager 
software is a powerful database that lets you store, organise, copy and download music into your MP3 
player. It also lets you encode music from CDs into MP3 or Windows Media (WMA) files and store 
them on your PC. Mac users get RioPort Soundjam to manage their MP3 collections 




ESounds 

OOOO 

Platform Win 95/98/NT 

RRP $259 

Site www.mp3.c0m.au 

Tiny. That's about all you need to say about the 

esounds MP3 player. In fact, the unit itself is the 
smallest thing in the box. Simple is the key with this 
unit. Unfortunately, it isn’t carried to the PC connec¬ 
tion. The unit connects to your PC's parallel port: 
more complicated that the USB systems preferred by 
other manufacturers. Software bundled with the unit 
is the e-Sounds Desk, whose basic function it is to 
copy tracks from your PC to the unit. The unit has 32Mb built in 
storage capacity and there is a slot for a SmartMedia card. A 64Mb card will give 
you about 2 hours playing time. It’s a fairly simple device. Tracks are stored on the unit's 
memory play first, spilling onto the SmartMedia card when that is full. The functions on the e- 
sounds unit are intuitive and the LCD screen provides little more than track number 
information. There is a 3-mode equaliser preset for pop, rock, and classical 
tunes. 

MPMati MP-F30 

OOO 

Platform Win 95/98/NT 

Price $399 

Site www.mpman.com 

At last a man for MP3. We’ve all heard of the walkman and CDMan so an MP 
Man is to be expected. These guys were first with MP3 hardware. Their units 
have evolved and incorporate some neat features. One of the more interesting is 
the electronic memo feature, which lets you store and read back telephone num¬ 
bers and short memos on the unit's LCD screen. There's also a voice recorder and 
built-in microphone, which will give you about 6 hours recording with a 96Mb storage 














It's FREE! 

NSW Travel Planner 

Sydney: Hunter Valley: all coastal towns. 



NO DOWNLOAD DELAYS 
NO NEED TO SEARCH THE WEB 

Browse through 
hundreds of pages 

of accommodation, 
places to eat & drink, 
things to do and 
adventure activities. 

Use the on-board 

SEARCH ENGINE to find 
what you want. 

BOOK DIRECT WITH 
THE OPERATOR using 
the e-mail booking form. 


SAVE TIME AND MONEY BOOKING YOUR NEXT TRIP. 
BE YOUR OWN TRAVEL AGENT!! 


WIN! 

WIN! 

WIN! 


E-mail for your FREE Travel Planner and 
be eligible for the monthly travel 
GIVE AWAYS! 

This month there are thousands of $$$'s 
worth of diving and sea-kayaking tours 
with the Australian Outdoor Adventure 
Co. to give away. 

(www.australiatravel.au.com/adventures) 


E-mail for your FREE TRAVEL PLANNER to 
frontdesk@travelbis.com 
Website: www.australiatravel.au.com 







upgrade. We reviewed a unit with 32Mb built in memory, though a 64Mb version is available and 
there's a flash memory slot for expanding the unit up to 96Mb. The distinguishing feature is the unit's 
flexibility. Being able to store different file formats makes it great as a portable hard disk. It also in¬ 
cludes a line-out socket so you can plug it into a stereo and 5 graphic EQ pre-sets to alter the unit’s 
tone. The downside is the unit connects through your PC’s parallel port rather than USB, though fu¬ 
ture models should come with a USB option. One nifty feature is a deletion key on the unit: if one par¬ 
ticular track is ruining your listening pleasure you can kill it on the spot. 


MPDJ-400 

OOOO 

Platform Win 95/98/NT 

Price $450 

Site www.mpdj.com 

A first glance the MPDJ-400 looks fairly generic. A nice twist to the casing adds a little style, but 
feature wise it stacks up similarly to others. Its 32Mb of RAM will give you about an hour of music, 
which is expandable with a 32Mb flash card. It looks the business: stylish palm-hugging shape and 
tasteful LCD display, but the thing we noticed first was how loud it was in comparison to other MP3 
players we tried. It has individual tone controls and a "wide" stereo function, so it achieves sharp 
sound. The earphones included with the unit are actually quite decent. Bundled software includes 
an upload/download manager for transferring MP3S over the parallel port, as well as an MP3 player 
and encoder. The encoder lets you vary the bit-rates and edit the tag information that displays on 
the unit's LCD screen when a song is playing. Like the player, the software is pretty straightforward 
and operations are summarised in a manual smaller than most junk mail. MPDJ is one of the more 
basic models, but it’s worth a look at the manufacturer’s site to see their range and other goodies 
in development. • 




we RECOMMEND The MP3 player market is developing rapidly, 
with new models on the market every day. If you like things simple 
the e-sounds unit is low-cost and relatively solid quality. It also has 
the smallest footprint, but doesn’t sacrifice storage space to achieve 
it with the 32Mb onboard memory and additional SmartMedia Card 
slot. If you want the extra features then the Nomad II outstrips the 
rest, and of all the units comes with the best headset option. Mac 
users looking for all the bells and whistles have their choice made 
for them — the Rio 500 and the 3 rd generation models due for release 
later this year are well worth the cost. 
don’t miss our regular mp3 update on page 76 
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If you can imagine it, it’s on eBay. 

With over 200,000 items changing hands every day it’s the best place 
to buy and sell practically anything on earth. From Pokemons to 
Rembrandts; BMXs to BMWs; coins to computers; collectibles to 
cricket bats whatever you're looking fa chances are it’s on eBay 
As the worlds largest person-to-person trading site, eBay gives you the 
choice of dealing with someone around the comer or across the world. 
How do you get started? it's easy, fast and lots of fun. Simply go 
to ebay.com.au and you can be on your way to buying, selling, 
or just browsing. 
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what are YOU looking for? 













if you’re thinking of delving into online gro¬ 
cery shopping, don’t worry too much about 
whit you might have heard. The truth is that 
theldozens-of Australian Web sites that allow 
you to buy your bread, pasta, fruit, vegies and 
other supermarket items online aren’t really 

.- geared for impulsive purchasers.. 

Repeat online grocery customers tend to be busy people with young children, 
the elderly, or the disabled who want jthe convenience of home-delivered food. 
They usually buy the same types of items in bulk, perhaps once a week. 

While tens of thousands of registered customers have successfully bought gro¬ 
ceries over the Internet in Australia, online grocers are yet to make decent profits. 
So, take advantage^ the moment. It’s a good time to shop online because the 
spirit of competitidiii provides superic r customer service, competitive pricing, a 


Tattge of secure payment opti 


"fficient, prompt delivery. . 
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The pros and cons 

Consider the advantages: with many established gro¬ 
cery sites, you only need to input your regular shop¬ 
ping once and they will remember your shopping list 
for next time. No need to wait for slow checkout as¬ 
sistants or stand in line next to screaming infants. 
Indulge in your penchant for chocolate teddy bis¬ 
cuits without enduring disparaging looks from other 
shoppers. Away with the wonky trolleys that always 
crash into the free range eggs section. Shop in bed 
during a rainy day while watching a punch-up on 
Jerry Springer. 

The disadvantages, how¬ 
ever, might include Web 
site downtime, late or no 
delivery, restricted delivery 
times, sloppy service, un¬ 
reasonably high grocery 
and delivery costs, and 
product that isn't as fresh 
as it should be. 

The big 
name options 

Laggards in the online gro¬ 
cery area are "bricks and 

mortar" supermarkets like Franklins, Woolworths 
and Coles. They trail the dedicated online players 
like Greengrocer.com.au, www.greengrocer.com.au, 
which boasts more than 40,000 registered custom¬ 
ers in Sydney and Melbourne, and Shopfast.com.au, 
www.shopfast.com.au, which claims more than 
40,000 in Sydney alone. Upstart companies like 
these got into the online market first to easily gain a 
large customer base. 

Although Woolworths www.woolworths.com.au 

has been supplying groceries over the Internet via 
Woolworths Homeshop for three years, providing 



25,000 grocery items to customers, it's an area in 
which it wants to do more. 

"We have to look at improving in terms of reach 
and efficiency”, admits Woolworths’ corporate rela¬ 
tions spokesperson, Prue Anderson. 

"It’s definitely been a learning curve for us," she 
said. 

Woolworths supplies 530 suburbs across Sydney 
and is "progressively adding" suburbs to the list. Buy¬ 
ers nominate a timeslot in which they'd like their 
goods delivered and online payment is deemed se¬ 
cure. If you don't know what to buy, you can get 
hints from a Woolies' 
bestsellers list. Prices are 
comparable to the super¬ 
market's real life items and 
in-store specials are re¬ 
flected on its Web site. 

The big challenge, of 
course, is ensuring that 
goods are fresh. Wool- 
worths staff still pick the 
goods from the normal su¬ 
permarket shelves in three 
Sydney stores and there is 
no dedicated warehouse 
committed to the online grocery function. 

"It's a convenience option,” Anderson said of its 
unprofitable website, which complements traditional 
offerings. "It's not replacing established shopping 
habits. Customers expect choice in this day and age.” 

Meanwhile, Franklins www.franklins.com.au 
maintains an online corporate brochure and is yet to 
enter the online shopping arena. 

"Just watching at the moment," said its spokesper¬ 
son Russell Deeble. 

"There are no immediate plans, but that’s not to 
say we don't have a clear idea of what we need to do 
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when we need to do it." Franklins' sister companies 
overseas are looking into online groceries "so we 
don’t need to start from scratch”, Deeble said. 

And Coles? The retail giant has finally realised the 
potential damage its pure online rivals can create. 
Coles www.colesonline.com.au has spun off its 
online division into a separate subsidiary, 
e.colesmyer. At the moment there is a very limited 
delivery area for Coles Online, with fulfilment 
sourced from Coles' Vermont South store in Mel¬ 
bourne and its Epping store in Sydney. 

Delivery is $12.50 and the minimum order amount 
a hefty $60. It's expected that Coles Online will be 
available in metropolitan Melbourne from Septem¬ 
ber and in metropolitan Sydney by November, 
where separate dedicated fulfilment centres will de¬ 
liver goods. 

Coles is also looking at trying to be more cost-ef¬ 
fective with its online business by launching Coles 
Online Bulk for non-perishable grocery items such as 
nappies or pet food, which can be bought in large 
quantities and delivered for free. It's also trialing 
Coles Online Pick Up, which lets you collect grocer¬ 
ies from nominated sites on weekdays. 

The new breed options 

Coles' services sound promising but most are still in 
the works. If you want some real established service 
go with the ones who know the Web or were born to 
its world. 

Greengrocer.com.au is growing at up to 50 per 
cent a month. It's not a big money-spinner yet be¬ 
cause CEO and founder, Douglas Carlson, invests all 
profits into its back-end infrastructure to optimise 
its supply chain and guarantee on-time delivery. It 
doesn't focus on many "dry” products; its corner¬ 
stone is in providing fresh, high quality fruit and veg¬ 
etables plus some staple grocery items. 


ONLINE GROCERY SITES 

MyGrocer www.mygrocer.com.au 
Free delivery in Sydney metro area. Also 
delivers to Wollongong, Central Coast, Blue 
Mountains, Newcastle and Canberra. Mini¬ 
mum order size $50. 

DaiTyCase www.dairycase.com.au 
Refrigerated products. Free delivery to the 
Melbourne metro area for orders over $20. 
Deliveries Monday through Saturday. 

Fishers www.fishers.com.au 
Melbourne site. Pay online, but it appears to 
not be secure. 

Goat Tracks www.goatTacks.com.au 
Metro Adelaide, delivers to home and office. 
Grocery rates are claimed to be 10-15 percent 
lower than usual. Payment is made offline, 
minimum payment is $25. 
Electrolleywww.electTolley.com.au 
Perth delivery costs range from $7 to $31.50. A 
wide variety of goods are offered and payment 
is secure. 

Piedmonte www.piedmonte.com.au 
Serving inner-city Melbourne, print out and 
send order. $9.90 delivery fee. 

Eatfresh www.eatfresh.com.au 

Free delivery in metro Melbourne for orders 

over $25. Secure payment options. 

Kilmartin’s www.groceriestoyou.com.au 
Delivery trials in Melbourne are underway and 
credit card details are handled offline. 

The Green Line www.thegreenline.com.au 
Low-tech site specialising in organic, environ- 
mentally-fTiendly products. Orders accepted 
on Wednesdays and Thursdays. Limited 
Victorian delivery areas. 














"Our product is straight from the market," said 
Carlson. "It's fresher, lasts longer, tastes better and 
doesn’t cost an arm and a leg." 

Cash on delivery is not accepted at 
Greengrocer.com.au. Payment over the Internet is, 
however, secure. "From a business point of view that 
works very well,” Carlson said. "We get our money 
upfront, go to the markets and buy after customers 
tell us their orders. There’s no inventory, no wastage 
and spoilage...all these things combine to provide 
competitive quality.” 

Customers currently nominate a time slot in which 
they would like their goods delivered. There is a 
three hour delivery "window" and the service is free. 
Greengrocer.com.au has invested in technology 
which, by mid-year, is expected to reduce delivery 
windows to just one hour. 

Greengrocer.com.au is only available in Sydney 
and Melbourne. "We’re looking at Brisbane, Perth 
and Adelaide but it's second priority," he said. 

"It’s a lot on our plate expanding the product 
range.” 

One of the other main online players is Shopfast 



www.shopfast.com.au. It’s marketing director, Rob 
Fitzpatrick, claims his company's business model is 
better positioned to "delight customers". Sydney 
customers choose from 20,000 fresh food and gro¬ 
cery items and pay a $5.95 flat delivery fee. 

Shopfast drivers take the goods right into your 
kitchen and there is same day delivery for orders 
placed before 10am. 

Dry and frozen goods are sourced from a ware¬ 
house in Northmead while other groceries are 
picked from the adjacent Campbells Cash and 
Carry warehouse. Fresh food items are assembled 
by other supplier parties, and complete orders are 
collated and dispatched from the warehouse via 
refrigerated vans. Despite a focus on prompt serv¬ 
ice, it won't accept orders online yet. 

"Many of our customers have concerns about 
paying over the Internet,” said Fitzpatrick. "We 
talk to our customers every day to find out how 
satisfied they are with their delivery, what we're 
doing right and what we could be doing better. 

We review this feedback as a management team 
regularly." 
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SHOPFAST 

COLES 

GREENGROCER.COM 

WOOLWORTHS 

Payment 

credit card, 
EFTPOS, cash 
or cheque 
on delivery 

Credit card 

or EFTPOS 
on delivery 

credit card 

credit card 

or EFTPOS 
on delivery 

delivery time 

same day 
(order before 
10am) 

same day 
as order 

same day 

next day 

delivery cost 

$5-95 

$12.50 

free 

(metro Sydney 
and Melbourne) 

$6 plus 

7.5% of 
goods’ value 

minimum order 

none 

$60 

$25 

$50 


The verdict 

Online grocery shopping is young, and it needs to 
service a wider geographical area. The niche play¬ 
ers are leading the way at this stage. Although the 
majority of these sites have limited or no delivery 
on weekends, many are happy to deliver your 


shopping to your office — you just have to cart it 
home. It appears that if you don't have time to 
shop, online grocery shopping is worth a try. Just 
identify your shopping needs, budget and pay¬ 
ment options, then check out which supplier is 
right for you. • 


Visit Australia’s No.l 
shopping centre. 


The highly regarded Red Sheriff RedGauge* ratings has just 
named tradingpost.com the number one online shopping site. 


.corn 





























i www.car.net.au 


Endless 

Negotiations? 


Cut to the chase 
Try CarNet. 


Fixed Price Cars, Obligation Free Quotes, and more. 


www.car.net.au 

Help Desk : 136 134 


New Cars ♦ Fixed prices ♦ Used Cars ♦ National Auction Listings 
Consumer & Business Auto Finance ♦ Comprehensive Car & Loan Insurances 
Extended Mechanical Warranties ♦ FREE Private Classifieds ♦ News & Reviews 
Car Club Listings ♦ Bulletin Board & Chat 






It could happen to anyone — as one young woman discovered recently when it 
was revealed her online account name and password had been stolen. So what is 
hacking, who are these hackers, and how serious a threat do they pose? 
Nigel Horrocks and Bruce Davis-Goff investigate. 












HACKERS 


denise, a full time student, loves sitting at her 
Toshiba notebook doing assignments and then taking 
a break to check her email. Recently, something very 
strange happened. Denise tells the story best. 

"It was early in the morning and I had tried to 
download my mail. My password was rejected — 
four times. Finally, I called my ISP. It was then they 
told me someone else was already online using my 
sign-on and password. 

"How could that be? Well, the guy at the ISP 
wouldn't say. What could 1 do? He suggested I 
change my password. He kicked the abuser off im¬ 
mediately and assured me he was going to credit 
me for that morning's session. But what about the 
times it might have happened before this and how 
did it happen at all? 

"I still don't understand how it happened. 1 had as¬ 
sumed 1 was pretty safe from the pirates and elec¬ 
tronic vandals of the world. 1 live alone, I tell no one 
my password, and besides that, who would bother? I 
have no corporate secrets to maintain. It was pure 
chance 1 found out. I was online earlier than I usually 
am. I have no idea if the culprit had accessed my 
Internet account before." 

Denise had experienced her first close encounter 
with a hacker. 

Battlegrounds 

The ISP in this case thought its security was tight and 
is still investigating Denise's situation. They believe 
her computer has Back Orifice — a nasty piece of 
software which enables hackers to gain unauthorised 
access to your computer. Back Orifice is not a virus — 
it’s a programme which, once in your computer, ena¬ 
bles someone to access it over the Net. 

The ISP that Denise uses says it has also called in 
the police to investigate a group of "adolescent 
males” who have been accessing other customer ac¬ 


counts. The teenagers think trying to "beat the sys¬ 
tem" is an exciting challenge and have become "quite 
proficient” at using Back Orifice to do this or by lo¬ 
cating specific IP addresses. 

The ISP says it is beefing up password security and 
is getting wiser in knowing if an unauthorised person 
is online. But the reality is such culprits are getting 
smarter too, and it’s not easy to track them. The ISP 
believes there is no complete foolproof system. 

Who are these hackers? 

In the movies, hackers are usually pubescent pimply¬ 
faced vandals with coke-bottle glasses, long greasy 
hair, high IQs, and no life outside computing. Their 
main deeds are breaking into ISPs, wiping files, steal¬ 
ing passwords, and posting pictures of naked girls on 
government Web sites. 

Many hackers complain they are victims of bad 
press and that hacking is an art form. In Internet 
terms, the hackers who make the news usually set 
about to create large-scale destruction, wanton van¬ 
dalism, thievery and/or big-time inconvenience. The 
culprit of hacking is often a company’s former dis¬ 
gruntled employee. The reality is no system seems 
totally foolproof. 

Virus creation and distribution 

A virus is a programme that often is attached to a file 
and when opened can do damage to your machine. 
This damage can include losing data on your ma¬ 
chine, crashing your machine or replicating itself and 
being easily passed on in emails you send out. The 
viruses have several categories. Those that replicate 
themselves are called worms. A bug which does 
something different to what it appears to be doing 
on your machine is called a Trojan horse. Logic 
bombs lie dormant in your machine for a while and 
are triggered by a certain event or date. 
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Ways to avoid getting hacked 

<D Never open an executable file (.exe) retrieved 
ot received online without virus checking it. 
This applies to any files you may receive on 
floppy or through IRC, ICO, email, or from a 
newsgroup. 

(D Use a reputable virus scanner (McAfee or 
Norton). Make sure you keep your virus 
definition up to date. Around 200 new 
viruses are found each month. Also, make 
sure you enable Heuristic scanning which 
looks for virus-like activity. 

(D Schedule hard drive scans regularly. 

(D Keep in touch with the latest security holes 
being found for the software you use. This is 
especially true of Microsoft Windows 95/98/ 
NT, IRC and ICQ. 

(D Change your password regularly.To avoid 
your password being guessed, choose one at 
least eight characters long with a mixture of 
numbers and letters and never give it to 
anyone. Never use the obvious passwords. 

(D Avoid the temptation to download cracks 
and pirated software.This is afavourite 
transmission route for Trojan viruses and 
other nasties. 

® In a work environment, make sure your 
computer is secure when unattended. This 
can include using the screensaver password 
or other access restrictions. 


Software protection and distribution 

Crackers develop software that can get around or 
change the security protection on official software. 
Software makers have an ongoing battle to stop pi¬ 
racy of their product. They usually put a specific se¬ 
rial number on the box which you have to use when 
you are installing the product on your machine. A 
hacker will try and find ways of getting it installed 
without using the number or try like a safe breaker 
to find combinations of numbers until some work. A 
pirate goes one step further and replicates the prod¬ 
uct then sells it. 


One Hack Ahead 

Hackers insist that they are, on the whole, harmless, 
but law enforcement agencies are no longer tolerant. 
The FBI, for example, recently raided 18 homes look¬ 
ing for hackers who had boasted they were going to 
vandalise US government Web sites. Corporate or 
government sites usually try and protect their sys¬ 
tems by erecting something called a firewall - an ex¬ 
tra layer of security placed between their internal 
computers and the Internet. Like a security video 
camera, it usually lets the company know if someone 
is trying to infiltrate that extra security. 

As Louis J. Freeh, Director of the FBI www.fbi.com 
puts it: "The looming spectre of widespread use of 
robust, virtually unbreakable encryption is one of 
the most difficult problems confronting law enforce¬ 
ment as the next century approaches. Encryption 
software can scramble data like your credit card 
number when you send it over the Net. It does this 
by using a secret code so that no one can make 
sense of it while it's being transmitted. When the 
data reaches its destination, the same software un¬ 
scrambles the information. These codes can get bro¬ 
ken by those who want to outsmart the security just 
as people like to try and beat car alarm systems.” 
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Intruders used 
to come in through 
the window. 
Now they come 
through your PC. 


The more time your computer spends 
connected to the Internet, the more opportunity 
there is for hackers to break In, causing havoc. 
They can steal files and even damage your data. 
Norton Internet Security 2000 lets you fully enjoy 
the Internet while blocking attacks and alerting you 
to unauthorised connections and attempted 
intrusions. Norton Internet Security 2000 also 


protects against viruses and safeguards personal 
information stored on your computer, for example, 
credit card numbers and bank account information, 
(It even protects children from inappropriate web 
sites). So your family can get the most out of the 
internet, safely. If you’d like more information, visit 
us at www.symantec.oom.au or call 1800 680 026. 
Essential Internet Protection. 














HACKERS 


The Net’s initial strength 
is now a weakness 


HACKING SITES 

HackZone www.hackzone.com 

Hackers Supply www.hackers-supply.com 

Hatkers.com www.hackers.com 

International Information 

Retrieval Guild www.iirg.oTg 

HFX International www.hfactorx.org 

Happy Hackerwww.happyhackeT.org 

Anti-Onlinewww.antionline.com 

Hacker News Network www.hackemews.com 


Encryption is only one of the problems but it high¬ 
lights the emerging scenario where everyone, the 
goodies and the baddies, have the same access to 
powerful technologies. 

Hard To Hack 

Sometimes, TV current affairs programmes about 
hacking may have the effect of glamorising the activ¬ 
ity and encouraging would-be hackers. It's not easy 
unless you really know your computing. 

In reality, thanks to the Net, any weekend warrior 
can try their skills. The tools.to hack, like bomb reci¬ 
pes, are freely available online. In both cases, a little 
knowledge can be dangerous and can land those 
who try in a world of trouble. Part of the attraction, 
especially for younger hackers, seems to be the 
Robin Hood mystique associated with hacking. 

While hackers have been responsible for truly de¬ 
structive acts, their skills are indispensable in prod¬ 
uct development. If there's a hole, they’ll find it. This 
leads to an endless skirmish of product released, 
product hacked, patches released, patches hacked, 
upgrade releases and so on. Often, the hackers dis¬ 
cover such security holes first and report them. It's 
now common for companies to use staff in the role 
of hackers to check product before it is released. 


Martyn Bartlett is the newly-appointed 
Australia New Zealand regional director for 
Tumbleweed Communications 
www.tumbleweed.com, a company which has 
developed an enviable reputation in secure 
Internet communications. 

Bartlett provides a timely reminder that the 
Internet was never designed to be secure. It’s 
strength, he says, is the ease with which people 
can exchange information. Ironically, in this age 
of burgeoning e-business activity, instant 
messaging and document security, this ease of 
exchange is also one of the Net's glaring 
weaknesses. 

"We live in an age where it's very easy to get 
information about people, that's a fact of life,” 
said Bartlett. 

"So as consumers, we have to be aware of our 
choices, and of which Web sites offer a level of 
security that we're comfortable with. We'll all 
learn as we go. And as we learn we’ll get more 
comfortable and more knowledgeable about the 
choices we have, and this will help us make the 
right decisions. 

"We alt want to use the Internet for commu¬ 
nication and we've all become more sensitive 
about security. We provide a means of high 
volume data transmission which requires no 
special software at the user end other than a 
standard browser and standard email system. 
We use digital certificates and passwords to 
validate the person to whom we’re sending 
data, and encryption ensures that the informa¬ 
tion cannot be read by anyone other than for 
whom it was intended. 

"The demand for secure online communica¬ 
tions on a business to business or business to 
consumer level will only increase, and security 
will remain a majoT priority." 
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Major Moments In Hacking 
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The Morris Worm In 1988 Robert Morris wrote 
what became known as the Morris Worm - an 
email which breaks into a computer, copies itself 
and then sends copy after copy to otheT comput¬ 
ers. The youthful Internet soon crashes. Morris is 
arrested and gets off with probation, but things 
will never be the same. 

www.software.com.pl/newarchive/misc/Worm/ 

darbyt/pages/worm.html 

Cap’N Crunch In the early 70s, John Draper made a 

long-distance call for free by blowing a precise 

tone on a whistle he found as a giveaway in a box 

of children's cereal. He thus earns the handle 

"Cap'N Crunch," and is arrested repeatedly for 

phone tampering throughout the 70s. 

www.webcrunchers.com/crunch/Play/history/ 

home.html 

Nato —Taken from Behind When Nato started 
bombing in the Yugoslav conflict last year, Serb 
hackers had begun targetting the Nato home 
page with the aim of crashing the server - or at 
least frustrating access to the site. Cyberterrorism 
is hereto stay. 

www.itn.co.uk/World/world19990401/ 

040105w.htm 

Kevin Mitnick All round naughty boy and 
cybercriminal/celebrity, Kevin Mitnick has become 
a legend in the hacking world. He was finally 
arrested after two years on the run. His exploits 
are well documented and his fame kept alive 
online by a variety of Free Kevin Mitnick hacks and 
sites, www.takedown.com or 
www.kevinmitnick.com 

Dark Dante Dark Dante, real name Kevin Poulsen. 
In 1990, while on the run, he took over the 
telephone lines going into Los Angeles radio 
station KIIS-FM which was running a contest in 
which the 102 nd caller won. Polusen’s action made 
certain he was that 102 nd caller. He collected a 
Porsche for his efforts, catalog.com/kevin/ 


Hack The Planet 

The Internet was originally designed as a way of 
distributing classified security information. As the 
world becomes increasingly interconnected, hack¬ 
ing and hackers are part of a complex equation that 
boils down to security. Security of servers, sites, 
software and systems. 

Are you safe from hacking? It's difficult to be to¬ 
tally safe. You can even get attacked while inviting 
people to call you on the Net's popular paging sys¬ 
tem ICQ www.icq.com but your biggest danger re¬ 
mains opening email attachments without virus 
checking them or being sure of the source. 



For company networks with permanent Net con¬ 
nections, the challenge is to stay up with the play 
and check for holes. It's amazing how many break- 
ins have been possible due to passwords that were 
never changed after the system was set up, or use of 
really dumb passwords like the word "password.” 

For the moment, ISPs, governments and corpo¬ 
rate networks have to deal with daily attempts to 
breach their security. Security is the biggest ongo¬ 
ing issue and one that promises to shape the 
Internet of tomorrow. • 
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>> YOUR NUMBER ONE ENTERTAINMENT GUIDE 



21 May, 7:30pm 

Teen band special featuring Five, 
Boyzone and All Saints 

(www.channelv.com.au) 



11 June, 7:30pm 

Irish supergroup U2, live ir 
Mexico (www.channelv.com. 
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schedules 
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UVE MUSIC CYBERCAS 



18 May, 11am Interview 
with rockers Better than j 
Ezra, who had a surprise 
hit in 1994 with the 
single "Good". 
www.hob.com 
18 May, 11am Road Rage : 
Tout 200, featuring 
heavy-rock acts such as | 
Type 0 Negative and | 
Coal Chamber. 
www.hob.com 

21 May, 11am 24 houT video cybercast of Kenny Wayne Shepherd, a 
blues rocker who at only 22 has already released three albums. 

www.hob.com 

23 May, 5:30am Early risers can chat with finance expert John J. 
Edwards III www.thestreet.com 

23 May, 11am Earl King interview in video www.hob.com 
24 May, TBA Chat with the King of Aussie pop, 
Dave Graney chat.juice.net 
24 May, 11am Interview with the Foo Fighters, 
fronted by ex-Nirvana drummer Dave Grohl. 
www.hob.com 

24 May, 11am Blessed Union of Souls 24 hour video cybercast.This 
band is best known for their current single, “Hey Leonardo (She Likes 
Me For Me)”, www.hob.com 

27 May, 11am Interview with the Dirty Dozen Brass Band 

www.hob.com 

28 May, 7am The Battle of the Year live broadcast. The battle is an 
international breakdance contest, www.sonicnet.com 

1 June, 11am Kenny Wayne Shepherd pay-per-view in video 

(www.hob.com) 

1 June, 11:30am Aussie rock legend Andy Cowan, who has worked 
with the likes of Renee Geyer and Ian Moss. 

www.thebasement.com.au 
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ENTERTAINMENT 



Gladiator 

spielberg-dreamworks.com 

/gladiator 

Director Ridley Scott brings the 
glorious battles of the ancient 
Roman arena back to the big 
| screen. Set against the splendour 
and barbarity of the Roman 
Empire in 180 AD, Gladiator tells 
an epic story of courage and 
I revenge. Once a great Roman 


General, Maximus (Russell Crowe) 
has been forced into exile and 
slavery by the jealous heir to the 
throne, Commodus (Joaquin 
Phoenix). Trained as a gladiator, 
Maximus Teturns to Rome, intent 
on avenging the murder of his 
family by killing Commodus, now 
Emperor. The power stronger 
than that of the Emperor is the 
will of the people, and Maximus 
knows he can only attain his 
revenge by becoming the greatest 
hero in all the Empire. 

For Love of the Game 

www.forloveofthegame.com 

Billy Chapel (Kevin Costner) is 
forced to re-examine his priorities 
in life when he is confronted with 


unexpected circumstances—not 
only is he being traded afteT 20 
years as the heart and soul of the 
Detroit Tigers, but Jane Aubrey 
(Kelly Preston), the love of his lift, 
is leaving him.This romantic 
drama takes a provocative look 
into the professional and 
personal passions of a majoT 
league baseball player who, in the 
twilight of a successful career is 
forced to reconcile a lifetime of 
decisions that have been clouded 
by the trappings of fame. 



I .M.M4.H.E 



Happening Sounds 
Dancing to the Ministry 

U K dance music giants the 
Ministry of Sound 

www.ministryofsound.com has 

[ launched a new idea for online 


music. It's partnered with digital 
music portal RioPort 
www.rioport.com for an Internet 
audio subscription program 
which will allow members to 
purchase and download tracks 
taken from the top US and U K 
dance charts.This model breaks 
new ground as members will be 
charged a monthly fee for access 
to any of the 100-odd tracks on 
the site rather than paying 


download fees for individual 
tracks. Members can download 
their own Ministry of Sound- 
branded version of RioPort’s 
software to store and manage 
the tracks they select. 
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mp3update 



Moore Music Mpjet 
www.mooremusic.com.au 

I RRP $495 Memory 32Mb 
I S/N Ratio 95* 

Yepp-E32 

www.samsung.com.au 

I RRP $499 Memory 32Mb 
I S/N Ratio 90db 

Mpride 

www.voxson.com.au 

I RRP $299 Memory 32Mb 

www.lyrazone.com 

I RRP $599 Memory 32Mb 
I S/N Ratio 7odb 



Napster in court 

The legal battle has begun over the 
increasingly popular Napster- a 
company that makes software to 
trade music over the Internet. The 
US recording industry association 
has accused it of encouraging users 
to trade copyrighted music online j 
j without permission. Napster www.napster.com, founded by US j 
j college students, provides a free software application whereby 

users who are logged on to the Net simultaneously can download 1 
MP3 music files from each other, free of charge. The site claims it's 1 

Just providing the exchange of files to be possible not actually 
storing the files on theiT site. 



ram 

always laid back and with an 
emphasis on “melody.” 

Vitaminic, the largest legal MP3 I 
network of sites in Europe has | 
now launched an American 
portal at www.vitaminic.com. 

Addy & Cam www.mp3.com/ The site developed a pan- 
addyandcam are an Auckland- European platform which allows 
based studio duo currently on independent and established j 
28 sites. Biggest success: ; artists to legally promote and sell I 

NumberiatUKsounds.com ; their music online and 
with the song "Secret of Love.” j negotiates royalties with the 
The style crosses from jazz to j individual Tights organizations in I 
pop-hip hop and trip hop, but i each localized territory. 
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Having a web site for your business has become as vital as owning 
a telephone or fax machine. Don't get trampled in the rush, 
check out the internet company more Australian businesses 
choose to host domain names. 

NetRegistry offers you the professional services and technical 
expertise needed to give your business the sweet taste of 
success in an online world. 

If you're a Web Designer, visit www.netreglstry.au.com/partners 
to find out how our dedicated service team can help you achieve 
success with our partnership programme. 



► Professional web site hosting from $29/month f 

► Your preferred choice of domain name .com.au / .com / .au.com 
>• 30 minutes to set up and run your site 

► Unlimited email addresses with VMail Management Interface 

>- Online payment processing with NO INTERNET TRANSACTION FEES 

► MerchantWare ready-to-go pre-installed scripts 
>■ Access logs and daily hit statistics 

► World's fastest web server, Zeus 
>- 99.9% uptime guarantee 

► Microsoft Frontpage 2000 extensions 
>■ 128 bit SSL Secure Server 

► Full CGI capability 

► SQL database support 

► Full daily back-up 

► Free technical support 

► For more information call 1800 78 80 82 


(HP 


NetRegistry 

www.netregistry.com 









celebnet 


>> YOUR FAVOURITE CELEBRITIES ONLINE 



his career in the music industry 
I —which spans three decades — 

I has been kept fresh by adapting 
| with the times, and David Bowie 
I says he has well and truly 
I embraced the Internet as the next 
I phase of popular culture. 

I “My interest in the Internet 
I began back in the eariy gcs yvith 
I friends who were already into 
I doing design on the computer, 
i And my son 4 ;Duncan, (29, by first 
I wifeAngefl 
I Barnet) sfes 
I also into this," 

I he say® : 

I “I like the 
I lookof®§’>;- 
I Prodigy we 
www.prodigy. 

: co.uk," Bowie says. "I also like the 
look of “The Artist's" site 
www.love40neanotheT.com. But 
I also have my own Web site**'-' 
I davidbowie www.davidbowie 
.com- which, of course, is one of 
I my favourites.” 


Originally born with the last 
name Jones, Bowie changed his 
name back in the late 60s to avoid 
confusion with the lead singeT of 
the Monkees, Davie Jones. By 1967 
he had recorded his first album, 
The World of David Bowie, but it 
wasn't until the release of Space 
Oddity in 1969 that the music 
industry began to take notice. 

And it wasn't just his music that 
attracted attention. Fond of 

yvewurg dresses 
and make-up, 
Bowiequltivated 
a deliberately 
ambiguous 
imageand openly 
discussed his 
flutfsexuality 
with the press, particularly during 
the media frenzy following the 
release of thezrlbum that made 
RB#fffiegend. The Rise and Fall of 
Ziggy Stardust arid the Spiders From 
Mars, released in 1972, was based 
around the concept of an 


androgynous space-king destroyed 
by the fanatacism he incites. It 
became an instant rock classic. 

Since the early 70s Bowie has 
continued to release a steady 
stream of albums, and has also 
branched into stage and screen, 
including 1984’s appearance 
opposite Catherine Denevue in The 
Hunger. The release of his most 
recent album, Earthling, was timed 
to coincide with the celebration of 
his fiftieth birthday in 1997 and an 
all-star concert at Madison Square 
Garden in New York. 

Bowie divorced Angela Barnet 
in 1980 and wed Somali 
supermodel Iman in 1992. The 
couple are currently expecting 
their first child together. ■ 










ENTERTAINMENT 


- 






Bowie’s second wife is this 
gorgeous Somali model with her 
own range of cosmetics. We'd love 
to hate her but she even goes so 
far as to post make-up advice and 
tips on her Web site. 


The Labyrinth 

www.abbagirl.com/ 

labyTinth.html 

Not David Bowie's finest foray 
into the world of acting, but 
nevertheless great for a few 
laughs (in particular, at Bowie's 
hairstyle and wardrobe of tight 
pants). Released in 1986, The 
Labyrinth was directed by 
Muppets creator Jim Henson. 


First Name Origins 

WWW.FIRST-NAME.COM 

This site gives the origins and 
meanings of first names. If only 
this site had existed when 
Bowie's son was born back in 1971 
- perhaps he might have realised 
''Zowie" is not actually a proper 
first name. Luckily, the boy had 
“Duncan” as a middle name to 
fall back on. 


David Bowie Archive Stardust 

davidbowiearchives.virutalave.net www.useTS.cts.com/cTash/p/ 
David Bowie Fan Chat phil/bowielps.html 

'1 www.etete. Teenage Wildlife 

. com/Bowie/ www.teenagewildlife.com 

Interact/ David Bowie Multimedia 

W Chat.html www.people.fas.harvard.edu/ 

Simone’s -rpodolsk/bowie.html 

Bowie Bassman’s Bowie Page 

Wallpaper Site www.algonet.se/~bassman/ 

www.angelfire. Zarg’s Great Photo Collection 

■■ com/ca/ www.alt.net/-zarg/ 

dbowie bowie.html 
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Don’t you have 
something better to do? 


wmm 

Films, restaurants, music, bars, clubs, sports, events and exhibitions. You name it, CitySearch will 
help you find it. Just visit www.citysearch.com.au for the quick and easy guide to what’s on. 



cit ysearch.com.au 


FIND OUT 


HAT'S 


A P P E N I N G 











Top 50 

Motivation 
DIY Family Tree 
Rugby 
Seeds 
Darwin Awards 
Lord of the Rings 
Hot Stuff 


Site of the Month 
& Homegrown 
Shop Guide 
Net Travel 
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Paid to surf » 

Caroline Warnes and Stephen Patrick 


Point your browsers to 
www.netguide.au.com 

and follow the link to 
Top 50, where you’ll 
find all this 
month's URLs. 
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MOTIVATION 



" It is better to Believe than 
to Disbelieve, 

In so doing you bring 
everything to the realm of 
possibility." 

Albert Einstein 

Motivating Moments 

www.Tnotivateus.com 

Feeling a bit jaded, tired, overworked? Can't 
quite muster the enthusiasm to skip into the 
office? In fact, you may not even want to go 
into the office as the golf course beckons and 
the weather’s getting sunnier. It’s probably 
best to treat the problem rather than hoping 
the office will go away. Try to gather some en¬ 
thusiasm at this site which features all man¬ 
ner of motivational and inspirational quotes, 
stories and poems. How about “the best way 
to predict the future is to create it”, or “never, 
never, never say n ever?’’They m ay be corny but 
they may also work. 


Attitude Is Everything 

www.attitudeiseverything.com 

Jeffrey Keller is a speaker 
and writer in the area of 
motivation and human 
potential. He is one of 
those people who shout 
at you saying he wants 
YOU to succeed! (and 
therefore wants YOU to 
buy his book). But if you're 
a sales manager, or have 
staff that "aren't quite 
meeting their potential,”he suggests you check out 
the message. Jeff’s semi¬ 
nars covertopics includ¬ 
ing confronting fears 
and taking action, find¬ 
ing the benefit in every 
adversity, and practical 
techniques for main¬ 
taining a positive atti¬ 
tude. OK-can’t WAIT for 
YOU to start! 

The Motivational Mecca 

www.onlineconsulting.com/excite.html 

"If it’s motiva¬ 
tional or inspira¬ 
tional,you’ll find 
it here” Well and 
good, but if 
you’re tiring of 
uplifting quotes and stories, corporate mission state¬ 
ments and the like, proceed to the site’s "life coach" 
page.This is some wonderful person who makes him 




i attitude 

EVERYTHING 


JEFF KELLER 












or herself available at anytime of the day or night to 
help you with motivation and inspiration should a 
crisis arise. There's a catch of course - it’s for a fee. 
Maybe stick to the quotes. 


Successories Online 

www.ncgroup.co.uk/success 


( 


The trouble with mo¬ 
tivational sites is that 
they are full ofjaTgon 
- big words that are 
supposed to make 
you feel better about 
yourself This site spe- 
cialises in "tools to 
promote personal andteam excellence"-merchan- 
dise relating to "teamwork, communication and in¬ 
novation." Framed prints, posters and cards make up 
the bulk of their range. A random pick from the cata¬ 
logue produced a poster of a breaking wave, com¬ 
plete with the quote “If you're not riding the wave 
of change,you’ll findyourself beneath it." Also con¬ 
sider: "Attitude is a little thing that makes a big dif¬ 
ference." 



' 




Anthony Robbins 

www.anthonyrobbins.com 

Welcome to the inspiring world 
of "one of the world's most pow¬ 
erful speakers.” Anthony 
Robbins, author of the best-sell¬ 
ing "Awaken the Giant Within,” 
is also one of the world's most sought after motiva¬ 
tors. On his very professional site, (well,he can afford 
to pay for it) you can find out how he can help little 
oldyou get more out of your life. Check his schedule - 



he's all over the place! Fiji one minute, London the next 
but no mention of Australia -yet. 

Franklin-Covey - 
Tools for Highly 
Effective Living 

www.franklincovey.com 

Are you a highly effective 
person? Is your family a 
highly effective family? Is 
your teenager...well, you 
get the idea.These books 
aTe all titles in Steven 
Covey's tremendously popular (and effective) series 
which began with "The Seven Habits of Highly Ef¬ 
fective People,” a couple of years ago. This is the cor¬ 
responding Website, where you can order books, 
tapes, gifts, palm planners, - in fact, all manner of 
what are called "organisational solutions.” 

Talk Unlimited at Potentials 
Unlimited 

www.talkunlimited.com 

When all else fails, and you still don't feel enthused 
and proactive, maybe something deeper is needed. 
What better than hypnosis? Sorry, the correct term 
is "subliminal persuasion.” You've probably heard it 
suggested that we only ever use five to 10% of our 
brain power, so imagine what we he all missing out 
on. After staff have been “subliminally persuaded,” 
by this "relaxing, soothing" tape, profits will rocket 
sky high, enthusiasm will increase tenfold and"your 
inner fire will be sparked.” 


Links @ www.netguide.au.com 










DIY FAMILY TREE 


!MU11I 



A Glow in the Forest 

www.netins.Tiet/showcase/pafways/ 

glow.htm 

An interesting destination with some ques¬ 
tionable jokes for people obsessed with find¬ 
ing out where they came from. A simple site 
that has lots of quotes which the budding 
genealogist can make into signs and post 
around the house. Genealogy can be quite 
tiresome with hours of research both on and 
off the internet but it can be worth it in the 
end. As they say: "Trees without roots fall over”. 


Gregg Family History Project 

www.gTeggi.freeserve.co.uk/OREGGfhp.htm 

A great example of what you 
n do with your family tree. 
• For those of us with Scottish 
£ blood pumping through our 
is this site offers a huge da- 
I tabase, maps and photographs 
I that can enable you to imagine 
I yourself and your clan galli¬ 
vanting through the rolling fields of Scotland. With 
the sound of bagpipes echoing around the eerie 
glow from your monitor, this site allows you to chat 
to fellow genealogists while adding your details to 
this well researched project. 



Dead Persons’ Society, Melbourne 

hoTne.vicnet.net.au/-dpsoc/frames.htTn 

Want to 
see some 
skeletons 
doing an 
Irish jig? 

This site 
can show 
you as well 

as offer great information for people wanting to 
know who died in Victoria. Great links to useful and 
fun places like where the dead lay around all day 
and where to go to meet the living. Get involved in 
Project 2000 or become a 
Genealogical Tourist and 
see the sites of Victoria. 
Find other dead person so¬ 
cieties as well as the tradi¬ 
tional visit to the cemetery. 































BEST SITES 



NSW Genetics Education Program 

www.genetics.coin.au/home.htTn] 

A great page for starting to document your family 
medical history. Shows you how to start and ways of 
making your tree easy to translate with the use of 
> symbols. This Genetics Education Program is based 
at Royal North Shore Hospital in Sydney and promotes 
! the access and use of Genetics Services in Australia. 
The site offers genetic disorder support groups as well 
as tacts sheets and newsletters to assist your research. 

RootsWeb 

www.rootsweb.com/ 

Very easy to use with 
! links from how to get 
started to immigrant 
ship transcripts. Al- 
; though an American 
j site, it does contain in- 
! formation for world 
l searches including 
I Australia, New Zea¬ 
land and Canada with a very extensive database. 
' And what would any good genealogy site be with- 
j out an Endangered and Vandalised Cemeteries 
page? Follow the links to see if you have lineage in 


Antarctica. From royalty to the military, this site of¬ 
fers everything you need on your way to discover¬ 
ing where you came from. 

Cyndi’s List 

www.CyndisList.com/ 
index.htm 

Comprehensive site 
that can take you 
around the world with 
links to stacks of places. 
Included are maps of re¬ 
gions as well as the es¬ 
sential cousins and kinship link so you know what 
will happen if you marry your cousin. The site offers 
links to everything you could want in order to start 
you on the path of family discovery. Cyndi offers on¬ 
line purchasing andlinks to her magazine and book 
as well as her busy speaking schedules. What more 
could you wish for? 

Ancestor Quest Geneology 

members.tripod.com/-Randy_T/aqgen.html 

If reading old death certificates, historical articles 
and wills are getting confusing then a visit to this 
site may relieve some stress. It contains a geneal¬ 
ogy dictionary that contains old language terms so 
it makes it easy to decipher who your ancestor was 
or what they died of. Tips and pointers for new ge¬ 
nealogy researchers offer useful sources to aidyour 
quest foT ancestral knowledge. From ship passen¬ 
ger lists to Native American tribes, this site is well 
worth a look. 


Links @ www.netguide.au.com 


























RUGBY 


PW? 



Scrum 

www.scrum.com 

In this UK site wom¬ 
en's rugby, a growing 
phenomenon, has its 
own section where 
we learn that first 
women's rugby game 
was played in secret by English schoolgirls in 1913. 
There's a primer explaining the game in case you 
have landed in Australia from Mars (or Victoria) and 
don’t understand what is going on when you watch 
games with your new Aussie friends.There are quiz¬ 
zes and games to enter and a shopping maul - sorry 
mall — where you can buy rugby stuff. And plenty 
of links to other sites. 

Rugbyuet — South Africa 

www.rugbynet.co.za 

They were taken care of with some trouble by the 
Wallabies in the recent World Cup, but you have 
to keep an eye on these former champs just in case 
they regain their old gloTy in timely fashion for the 
Tri-Nations. A chat room allows rugby fans from 
around the globe to take part in lively debates — 
we especially enjoyed the main topic billed dur¬ 
ing the World Cup: "Can anyone really beat the All 
Blacks?” Oui, we 
would answer A 
Springbok rugby 
hall of fame lets 
you access data 
on any player 
who has eveT 
pulled on the 
SpringbokjeTsey. 

















BEST SITES 



Subscribe or renew your 
subscription this month and 
receive an Australian NetGuide 
magazine holder for free! 


Simply fill in the form overleaf and w 
will send you your magazine holder 


OTHERWISE you can order youT 
jook stand for $5 each or 3 for $12 in 
:he area below. 


it’s SO COOL! 


O Subscribe to Australian NetGuide magazine and 
save a massive 18% off the coveT price and have it in 
your hands before it reaches everybody else — 

12 issues foT only $38.45. That’s just $3.20 per month! 
O PLUS if you subscribe this month, nominate a 
friend or colleague and we’ll send them the latest 
copy of Australian NetGuide magazine absolutely 
FREE. (Simply complete form overleaf) 
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BEST SITES 


Australian Rugby 

www.Tugby.com.au 

For all the talk of a northern hemisphere rugby 
renaissance or a revitalised South African squad, 
the Wallabies and All Blacks should fight it out for 
top honours in the rugby world this year. Get the 
lowdown on the Wallabies from the official Aus¬ 
tralian Rugby Union site. If their on-field skills 
matched their flare for merchandising, the Wal¬ 
labies would be out and out favourites for the Tri- 
Nations this year. At Shop Wallaby you can buy 
Wallaby toiletry bags, stubby holders, shot glasses 
and even a Wallaby beanie. Just be careful which 
bar you wear it in! 

Rugby Songs 

www.fhrugby.org/songs.html 

Here's the rugby Karaoke site from hell. Who would 
have thought they had rugby songs in Luxembourg ? 
Or how about the Oggy Song from Cornwall? Indulge 
in a cosmopolitan smorgasbord of musical offerings. 
There are rugby songs in Dutch, Ivor Biggun dirty 
songs and a New Zealand section of songs suppos¬ 
edly belted out regularly at after match functions 
held by our cousins across the Ditch. Examples: the 
Gumboot Song, Down the Hall on Saturday Night 
and Come on All You loungers. 

Great Britain Wheelchair Rugby 
Association 

www.lboro.ac.uk/research/paad/wheelpower/ 

rugby.htm 

Extremely navigable and informative site about a 
sport within a sport. Wheelchair rugby was in¬ 
vented in 1984 as a demonstration sport during the 
Paralympic Games in Los Angeles. This online of¬ 


fering of facts, figures and still more facts includes 
current world rankings (you'll never guess who is 
numbeT one), recent history, how the sport is 
funded, its rules, medical considerations for play¬ 
ers and news from around the world. By the way, 
Britain is currently ranked 5 th in the world. Well of 
course they are. 

New Zealand Rugby 
Football Union 

www.nzrugby.com 

Alright, it hurts to include 
this but they're still the 
ones to beat. Enter the fan 
zone at the official All 
Black site and you can 

download screensavers of 
Taine Randell, Jeff Wilson ot 
Christian Cullen. If you can't 
get to a TV when the All 
Blacks play, you can use the 
site's "live scoring” feature 
which will keep you up with 
game developments in real 
time over the Net. There are 
also photos andbrief biog¬ 
raphies of the All Black 
squad, a comprehensive 
news section, and the 
chance to improve your All 
Black history. It’s a particu¬ 
larly popular site with the 
French. 

www.netguide.au.com 
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GARDENING SEEDS 



Canberra Organic 
Growers Society 

www.netspeed.cotn.au/cogs/ 

cogs.htm#COGSpage 

Established in 1977 this group has developed 
a site that tackles current issues on organic 
growing. It discusses issues concerning Ge¬ 
netically Modified Organisms (GMO) by 
suppling links to sites that offer information 
useful to those of us concerned with the cur¬ 
rent tTend toward CM foods. Mozart can be 
played as background music while searching 
this site for the types of seeds that you require. 
It also offers discussion groups and news 
groups for those who need to be kept up to 
date or have a question to ask. 



Houseplant Seeds 

mvpimages.net/ 
teaherbfarm/cat/ 
house.htm 

For the thousands who 
can't bearto live outside 
the CBD but like to have 
a peaceful shade of 
green around the flat 
then this site is worth a 
visit. It offers a range of different seeds to meet 
your needs. Seeds that grow into plants known for 
their flowers and beautiful foliage, grown for their 
unique architectural appearance, and even plants 
grown for their ability to remove household pollu¬ 
tion. With a secure online purchasing ability you 
can even buy insects that will be beneficial to the 
health of your plants. 

Bushfood Recipes 

www.senet.com.au/-samantha/Tecipes.html 

Australian natives aren’t just pretty plants, you can 
cook with their seeds too. This site provides recipes 
for bread and pasta using native seeds. It includes 
links to other sites concerning the edibility of some 
of our Australian native plants. The site also gives 
you a preview of some of the native birds that might 
be attracted once you plant any Australian natives. 
Yes, you can even hear the sound of the bird you 
will slowly wake to each morning. 

Guide to Plant Propagation 

faTrer.Tiv.csu.edu.au/ASGAP/seed.html 

Do you have seeds that just won’t grow? This site 
goes through some basic techniques of seed propa¬ 
gation - from pre-tTeatment methods of boiling 














water and abrasion to 
fire and smoke. The site 
provides some useful 
basic diagrams as well 
as helpful hints on I seed of acacia treated 

WITH BOILING WATER 

transplanting and pests 0 ' ^ ■ 

and disease control. Links appear to guide you to 
commercial suppliers of Australian plants and sup¬ 
pliers of "smoke water" 


Boy? This site takes you through the basic tech¬ 
niques for producing that award-winning lawn. Top¬ 
ics on watering, aerating, fertilising and even how 
to careforyourlawnmower are tackled by Lawn-Boy. 
Not only doesthis site give you suggestions on lawn 
care but it also goes through the correct method of 
mowing the prize lawn you have just grown. If you 
can ignore the Americanisms it’s a must see site for 
the lawn enthusiast. 




name of the seed you’re 
looking for. Tom includes a suggested sowing 
method and expected germination time foT the 
plant. The site has links to making your own soil, 
combating insects without chemicals and a good 
selection of photographs of the finished product. If 
you want to start trading the seeds you collect then 
this site provides information on preparing seeds foT 
trading as well as links to seed trading sites. 


Tom Clothier’s 
Garden Walk 
and Talk 


-manytimes/ 

page52.htm 

This site will give you a 
database allowing you 
to refer to the botanic 


Lawn-Boy 

www.lawnboy.com/ 
lawn-care/lawn- 
care.htm 

When you want 
that perfect lawn who el: 
would you turn to but Lawn- 



Carnivorous Plants 

www.vaxxine.com/ccphome/ 

This site is devoted solely to carnivorous plants - a 
fascinating way to get rid of those pesky insects. It 
has a comprehensive seed and plant catalogue and 
provides useful information regarding cultivation of 
various carnivorous beauties. Information on the 
correct watering, temperature, and soil mixture will 
assure good growth and hopefully a reduction in the 
household insect population. The site has a small 
photo gallery if youhaven’t seen acamivorous plant 
before, and online purchasing is available. 
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DARWIN AWARDS 



Darwin Awards 

www.daTwinawards.com/index.btTn 

When it comes to stupidity the Darwin 
Awards represent the best of the best. This 
site supports three languages and chances for 
special Darwinian prizes. The rules aTe cleahy 
stated and you can enter the philosophical 
forum to discuss the nature of humanity (stu¬ 
pidity). This site is extremely well set out and 
gives readers the opportunity to receive news¬ 
letters and purchase online boobs of the 
highly coveted award. An interesting look into 
the reality of the survival of our species. 



The Far Side 

indigo.ie/-ciand/faTside.html 

For a twist on the evolutionary scale, Gary Farson 
shows us what happens when the gene pool gets it I 

wrong (or Tight?). With this view in mind it makes I 
the candidates for the Darwin Awards, those who I 
die performing acts of stupidity, seem slightly more I 

like our next door neighbour washing his sailing I 
boat in a thunderstorm. This site has numerous I 
thumbnails that represent the quintessential Dar- 
win Award candidate and a good laugh. 

Darwin Awards Humour 

www.tiac.net/u5ers/cri/daTwin.html 

If you would like to see some of Charles Darwin's real I 
work then you can check it out at this site. You can 1 
also see the nominees and winners of his illustrious I 
award. The easy to follow links set things straight I 
when it comes to urban legend and truth. Easy to I 
read text allows you to laugh at the misfortune of I 
others andrealise the seriousness of missing achro- I 
mosomeortwo. 

K-Mac’s Place 

www.moonboy.com/ 

A well developed site that provides a somewhat comi- 
cal look at the presumptions of science and evolution. 

If you want to see how a lung fish really breaths or an 
animal with a 500 pound shadow then click onto this. 
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The origin of the species 
made simple for those 
who like pictures with a 
serve of words on the 
side. An interesting look 
atthe possibilities of ge¬ 
netic engineering - pre¬ 
historic style. 


The Ig Nobel Prizes 

www.improbable.com/ig 

Scientific awards for 
achievements that I 
“cannot or should not I 
be reproduced”. This I 
site proves you can re- I 
ceive a grant for just I 
about anything - like I 
the British team who I 
calculated the optimal I 
way to dunk a biscuit, I 
and the Korean man I 
who developed the self- 
perfuming business suit. Just a glimpse of the 
winners of scientific awards for stupid research, 
the site also links to news publications for authen¬ 
ticity if you have any doubts. 



Charles Darwin Foundation 

www.darwinfoundation.org 



An educational look 
at the uniqueness of 
the animals that live 
in the Galapagos Is¬ 
lands. Discover 
what Darwin found 


and see his theory of evolution develop before your 
eyes. If you have ever wanted to go to the 
Galapagos, this site may give you the opportunity. 
See George and his mates play in this volcanic 
wonderland and remember to beware of the vam¬ 
pire finches. The site is well organised with easy 
access tool-bars for navigation. 

The Darwin Awards Website 

darwinawards.cjb.net 

With the appropriate music playing in the back¬ 
ground (If I only had a brain) you can feel com¬ 
fortable navigating this official site. It breaks the 
nominations into groups allowing you to find your 
favourite story easily. Subscribe to the newsletter 
and find out the rules of entry into this prestig¬ 
ious club. Chat to other people and discuss the 
pros and cons of the nominations. A fun site in¬ 
volving some haiT-raising mishaps. 


THE DARWIN AWARDS WEBSITE 



Links @ www.netguide.au.com 












LORD OF THE RINGS 





The One Ring — Tolkien Online 

www.theoneTing.com 

Welcome to the Holy Grail of allthingsTolkien- 
related. Chat with die-hard fans or check the 
news section for up-to-the-minute Teports 
from around the world. Download some clev¬ 
erly constructed wallpapeT for your desktop 
featuring the cast from the film trilogy or pick 
up a LOTR skin for youT winamp player. For 
sheer content this fan site stands out from the 
crowd. A good starting point for your journey 
into Middle Earth for fans and novices alike. 



The Lord of the Rings Movie Site 

www.tolkien-movies.com 

This unofficial site Teally has its finger on the pulse 
when it comes to hot gossip about the movie tril¬ 
ogy recently shot in New Zealand. There are some 
great photos of the sets snapped by sneaky Kiwi 
spies and some interesting rumours and gossip 
posted by fans andinsiders. Check out the news sec¬ 
tion for articles collected from newspapers and 
magazines worldwide and updated daily. 

The Tolkien Gallery 

www.nightTunner.com/cgi-bin/index.pl 

If you ever wondered what a nazgul looked like, step 
inside the Tolkien Gallery. Here you'll find fantasy 
art by such masters 
of the genTe as 
Frank Frazetta, 

Michael Whelan 
and Rodney 
Matthews. Of par¬ 
ticular interest aTe 
the works of Alan 
Lee and John Howe 
as both of these art¬ 
ists have been hired 
by director Peter 
Jackson to create 
conceptual images 
for his upcoming 













BEST SITES 



movie masterpieces. Patience is required however: 
some of these image files are quite large, 

The Lord of the Rings Trilogy 

www.lordoftherings.net 

New Line Cinema's official site for their ambitious 
project is somewhat let down by a reluctance to give 
away trade secrets. Example: "we were so paranoid 
t at giving away too much of our Gollum design, we 
! underlit him to the point of not knowing what we 
I are looking at." Anyway, there are still some stun¬ 
ning production images in the Creation gallery, 
some of which provide tantalising clues as to how 
some key scenes will appear in the films. 


Blind Guardian 

artists.tnp3s.eom/artists/5/ 

blind_guaTdian.html 

Since the halcyon days of Led Zeppelin in the 1970’s, 
bands and songwriters have looked to the works of 
J.R.R.Tolkien for musical and lyrical inspiration. Blind 
Guardian is a German heavy metal band with a 
strong folk influence. Here you'll find an Mp3 oftheiT 
song " Lord of the Rings”. You may find this tune 
strangely moving, with its acoustic melodies and 
pseudo-operatic vocals, oryou may find yourself roll¬ 
ing on the carpet laughing hysterically. If you like 
what you hear, check out the band's official site at 
porter.desy.de/bg/ 


The Grey Havens 

tolVien.ero.net/index.html 



A distinct lack of eye candy here, but what you do 
get is information, and a stTange glimpse into the 
world of Tolkien fans with far too much time on their 


l hands. What was the origin of the Ores? Did Elves 
‘ have pointed ears? Did Dwarf women have beards? 
I Well.ifyou’ve been losing sleep pondering these very 
issues, help is at hand. If you can't find that elusive 
I answer here, try the links section foT another 200 
related sites. 



Weta Ltd. 

www.wetafx.co.nz 

New Zealand's own 
movie magic work¬ 
shop has a long his¬ 
tory of collaboration 
with PeteT Jackson 
on projects such as 
“Heavenly Creatures” 
and'The Frighteners", but are probably best known 
for their work on " Hercules " and “Xena". Produc¬ 
tion work on the " Lord of the Rings" trilogy has 
been underway for three years now and Weta is 
responsible for everything from creature design 
and prosthetics to cutting-edge computer anima¬ 
tion and effects. If you're a budding monster- 
maker or digital wizard check the recruiting sec¬ 
tion foT vacancies. 


Links @ www.netguide.au.com 










HOT STUFF 



Hotdockets 

www.hotdockets.com.au 



This is a new site 
that helps you scour 
the country looking 
for special deals and 
fTeebies of all de¬ 
scriptions - pizza, clothes, travel, movies, car 
maintenance - you name and it’s probably 
here. It's like a giant , 

online shop-a-docket gjLtii pjgc 


search engine. To re- $ 1 2 95 $695 

ally zone in on your [r «■ n h try rw«tin ^ 
deal the site allows —~ *“***“ 

you to search city by city and even suburb by 
suburb. Whoever said there's no such thing as 
a free lunch 
didn't have 
Internet ac¬ 
cess. Co get 
'em people! 



WhatsHotNow.com 

www.whatshotnow.com 

Here’s a site to stop you fall¬ 
ing behind the times and 
impressing those around 
you that you’re really onto 
it when it comes to know- 
ing what’s hot. There’s a 
Top 10 list of everything 
from Star Wars to 
Playstation games based on 

users' input. The site does 
have a catch and it could 
be an expensive one. It’s 
cleverly pushing you to buy 
stuff if you have discovered 
you are out of touch. If you 
do want to get more 
trendy, remember it’s a US 
site andfreight isn’t cheap. 







Aussie Hot-Headz 

www.aussiehot- 
headz.com.au 

The ultimate treat for 
L.O P eo P' e who war| t to 
push the limit with theiT 
taste buds. Just how hot 
can you take it? These 
are hot, very hot and stupidly hot sauces. At least 
they had a lot of fun thinking up the names. Some 
samples: If Dave’s “Insanity Sauce” doesn’t give you 
an "Endorphin Rush’’ then maybe it’s time for the 
"Last Rites." Out sauces may give you an “Ultimate 
Burn" which may cause you to yell "Hellfire & Dam¬ 
nation.” 
















Hotwheels 

www.hotwheels.com 



t Hotwheels have made cool model cars since dino- 
1 saurs roamed the earth. The kid’s site is fun espe¬ 
cially "The Speed City" which makes extensive use 
j of Shockwave www.macromedia.com. To add to the 
fun of this game, you can set up youT own license 
and keep your scores recorded. The collectors’ cor¬ 
ner has descriptions and photos of most of the hot 
i wheels collections. Mattel say they want kids to have 
a good time here, so it outlines foT parents the steps 
: they have taken to make it safe and private. 

HotRods Worldwide 

www.hotrodsworldwide.com 

Hotrods are 
some peoples’ 

| idea of a good 
I time. What 
' could be more 
I fun than getting 
dirty and greasy 
I while spending 

I weeks of your life building a car? Once the car is made, 
f it’s time to put it to the test. Hotrods Worldwide is basi¬ 
cally a shop at heart but look 
deeper under sections like Rod 
'n Custom and Hot Rods & 
White Wallstbr stuff on engine 
specifics to body info. 


Hot Chips 

www.abc.net.au/hotchips/hotchips.htm 

The web site of the award-winning ABC-TV pro¬ 
gram which examines the impact of the informa¬ 
tion revolution on our daily lives. There's an exten¬ 
sive list of links to sites that will keep your grey mat¬ 
ter churning and a full set of synopses of stories 
that have appeared on the program. You’ve also got 
the chance to converse with the show’s producers 
and why not suggest a story idea the program 
should cover. 

Global warming: Focus on the future 


www.enviroweb.org/edf 



The question of global warming and whether the 
theory is true remains one for fierce debate. Some¬ 
thing though is definitely happening with our 
weather.Those shops selling winter clothes thisyear 
will confirm that. The earth’s average temperature 
has increased by about 0.5 degrees in the last cen¬ 
tury according to this site, which explores how natu¬ 
ral processes have changed climate in the past and 
how human activities may be warming the earth 
today. Check out also the EPA site www.epa.gov/ 
globalwarming which examines how serious the 
issue is and what's being done about it. 


Links <® www.Tietguide.au.com 
















OZ SITE OF THE MONTH 


BETTER HEALTH CHANNEL 



visit this excellent health resource foT Australians 
presented by the Victorian Government to access re¬ 
cent health news,fact sheets and information about 
local support and advice sen/ices.This content of the 
site is available in anumber of community languages 
including English,Chinese,Greek, Italian, Macedonian, 
Polish, Spanish,Turkish and Vietnamese. 

Browse an impressive collection of health condi¬ 
tion fact sheets and links arranged by category. Click 
on a map of Victoria to access information about 
medical services in your area. Begin anew healthy liv¬ 
ing regime with a selection of online guides and cal¬ 
endars. You can even print out a weekly planner to 
remind yourself of new healthy living resolutions! 


Another great feature of this site can be found by 
clicking on the "Life Events” button. Browse foT ad¬ 
vice on topics ranging from parenthood, adoles¬ 
cence, addiction, grief, going to school, assisted liv¬ 
ing, travel and moving. 

Get involved with the interactive components of 
this site. A monthly discussion topic is included - 
just post a question and a doctor or other health 
professional will answer it. You can also send attrac¬ 
tive email postcards to friends with your own per¬ 
sonal message. 

No special plug-ins aTe required to foT you to ex¬ 
plore the health and wellbeing information con¬ 
tained in this invaluable site. / isobel McLennan 


HOMEGROWN 


Farmnet www.faTmnet.coin.au Farm machinery 
for purchase andhire, and acres of news about life 
on the land. 

SydneyPixwww.sydneypix.com Beautiful images 
of the Harbour City for free use or-hire by Web edi¬ 
tors or individuals. 

Clewer Puppets www.shoalhaven.net.au/-clewer 

Puppetry is not alost art on the south coast of NSW 


thanks to Ted Clewer and his team. 

Free ISPs www.isp.f2s.com A collec¬ 
tion of more than 460 free ISPs from 
about 35 countries (12 in Australia) 
and your chance to leave an opinion about any 
you’ve used. 

Freebie List www.freebielist.com For bargain hunt¬ 
ers, a resource and guide to free stuff on the Net. 



PROUDLY PRESENTED BY lOOkStTiart 

WWW.l00ksmart.c0m.au www.looksmart.com.au 






















Speculating 

on 

the best .com 

Domain 

We are not just 
another reseller 
but an authorised 

Name? 

registrar of 
.com 

names 

TMMOSqm) 

which means 
you can save 
by dealing 
with us direct. 

NETWORK INFORMATION CENTRE 

Now 
you can 
have 

$35.oo 

the 
domain 
name you 
want for half 
the price. 

Our website 

inclusive of 

offers a user 
friendly 
interface 

all fees 

for easier 
registration. 


www.TotalNIC.net 

Worldwide registered supplier of domain names. 





FREE 

CLASSIFIEDS 


stuff.com.au, online auctions now with FREE classifieds. 




SHOP GUIDE 


A GIFT FOR ALL SEASONS 

Halfway to Christmas and perhaps time to think about the VIPs in your life. Here's a 
few ideas on how to test the theory that there's more pleasure in giving than receiving. 


What’s in the box? 

www.thegiftboxco.corn.au 

The Gift Box Company of¬ 
fers champagne or choco¬ 
lates; boxes brimming with 
roses, lavender or citrus 
fruits in season; teddy 
bears; goumiet food and 
fine wines; or combinations of all of the above. Not 
the largest range on the Net but quality is the 
catchphrase here. For those with a sense of humour 
or lingering doubts, there's a specialty box labelled 
D.I.V.O.R.C.E. We don't know what's inside. 


Pleasures of the vine 

www.wineplanet.com.au 

If the VIP in your life fancies 
a good drop, Wineplanet can 
help you pour. Do your best 
not to get caught up in the 
site's rich content areas and 
you should be able to browse steadily through the 
1,500 plus bottles on offer to find the appropriate 
vintage. All budgets are catered for here and 
Wineplanet prides itself in providing the best Aus¬ 
tralia has to offer. If virtual wine tasting ever be¬ 
comes a reality we’ll bet this is the site that brings it 
to us first. 



_. 
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A world of gifts 

www.wishlist.com.au 

If Australia had an online depart¬ 
ment store for giftgivers, this 
would be it. Wishlist can help 
you destroy hours on the Net 
rummaging through its ency¬ 
clopaedia of goodies arranged 
by age, relationship, occasion, 
price, or interest. There's 
ideas for the indecisive 
(gift vouchers) and for 
the forgetful (last minute 
gifts). If you can’t find 
what you’re looking for 
here, give up. 


Fot the boy or girl 
who has everything 

pussiesgalore.kdef.com 

...and assuming he or 
she is a cat loveT, look 
io further than Pus- 
; Galore. 

Friends of the fe- 
will marvel at the 
truly unique and rtuly kitsch gifts on offer from 
this Brisbane-based site. Approach with an open 
mind and you’re certain to find something that 
your "giftee" hasn’t even thought of, let alone al¬ 
ready have in their possession. I 


GO SHOPPING 

Visit us at ninemsn.com.au/shopping 


g ninemsn 





















WEST AFRICA 

Raewyn Whyte battles sand and bongos 
searching for a West African experience. 

if the complex rhythms of acharmingyetenigmaticoutpostmadeupofsand- 
[ H JfJfl djembe, doumbek, djundjun coloured adobe-brick buildings invaded by sand. 

and congas rock your world, Worth a visit are the 14th-century Djingeureber 
dead t0 Mali in June for a Mosc l ue . the circular terraced gardens built in cra- 
f M month-long African tens on the west side of town, and the police 

anim -ivia Han™ ^t.atinn la npt ^ stamp in your passport 

s you’ve been toTimbuktu 
k. A camel ride out to the 
; of the nomadic Tuareg 
v.washingtonpost.com/ 
STv/inatl/longteTm/no- 
s/nomad.htm will give you 
taste of desert life. 

Down river you'll pass 
rough West Africa’s oldest 
city, Djenne www.mf.Tice. 
edu/~anth/arch/mali-in- 
teractive/in dex.html 
ilt entirely from mud and 



noiamg the world’s largest mud 
building, a much-turreted enor- 


; mosque. It is also home to 


of the most prolific flea 
kets and some of the most 


markets and some of the most 
important archaeological sites 
I in West Africa.The next town is 
Mopti www.cyber4.com/mali/ 
jjyj sites/mopti.htm, a vibrant port 
SB city spread over three islands 


dulating landscapes make a visit to the SahaTan town and the stronghold of the Fulani tribe. Cloth, leather 
of Timbuktu www.timbuktu2000.com via Land goods, masks, jewellery, amber and intricately wo- 
Cruiser www.saharaadventure. com/days/i-2.htm ven Fulani wedding blankets are sold in the local 


markets, but beware - local entrepreneurs are fa- 


or riverboat from Bamako a key experience. 


Once a major link of the Saharan trade route mous for scamming unwary tourists. From Mopti, 

libraTy.advanced.org/13406/sh/, today Timbuktu is ahike amongstthe 200km stretch of mesas, buttes 










MORE TO SEE 



and panoramic views which make up Bandiagara 
Escarpmentwww.wcmc.org.uk/protected_areas/ 
data/wh/bandiaga.html provides a second key ex¬ 
perience of your visit. This is the territory of the 
Dogon people www.crystalinks.com/dogon.html 
famous for their rich religious and artistic culture, 
and for ancient villages,; 
dens and granaries carved into 
the pink sandstone cliffs of the 
escarpment. 

Mali demands some rough¬ 
ing it. While larger centres of- 
ferhotels ranging from 3 st 
to very basic, and organised 
touTS provide essential a 
commodation, if you are trav¬ 
elling independently in 
back country you may prefer I 
to sleep outside in a sleeping I 
bag. Health precautions need I 
to be arranged 6 weeks before I 
travelling www.cdc.gov/ I 
travel/wafrica.htm to ensure 1 


Djembe-1: musical culture of West Africa 

www.dmms.OTg/djembefaq/index.htm 

Lonely Planet - Destination Mali 

www.lonelyplanet.com.au/dest/afr/mali.htm 
Mali World Heritage Sites 
www.cco.caltech.edu/~salmon/wh-mali.html 

Mysterious Mali - photo essay and travelogue 

www.mysteri0usplaces.com/mali/Mali3.html 

Adventure in Mali 

www.interknowledge.com/mali/malio2.htm 

Bruce Chatwin meditates on his visit to Timbuktu 

www.salonmagazine.com/may97/wandeTlust/ 

passages970513.html 

Bambara African Tours 

www.bambara.com/bambara/ 

Journey With CARE to Mali, Virtual Field Trip 

www.caTe.0Tg/virtual_trip/mali/ 

Mali Embassy 

www.maliembassy-usa.OTg/ 

African recipes 

www.lifeinafrica.com/fun/recipes/index.htm 

Travellers Advice 

www.lonelyplanet.com.au/letters/afT/ 

mali_pc.htm 

immunisation against Hepatitis A and B, menin¬ 
gococcal meningitis and yellow fever has time to 
become active. While in Mali take great care to 
drink only bottled, boiled ot carbonated water, or 
at worst 1 micron filtered and iodised water. Food 
needs to be cooked, boiled or peeled to avoid 
astroenteritis, and malaria prevention tablets are 
also needed. • 


BROUGHT TO YOU BY GETAWAY 

Visit us at ninemsn.com.au/getaway 


ninemsn 















You’re joking! 



Miscellaneous, off the wall, left field, or as the Spanish would say "polio loco” - 
a little bit crazy. This is where you’ll find guidance to Web sites that won’t ever 
make a "best of” list, but by their very nature, they just can’t be ignored. 


Meet your purr-feet match 

www.catmatch.coni.au 

The first of its kind in Australia, Catmatch is a free Internet service designed to 
connect people who are looking for a cat with those who have cats to offer. Estab¬ 
lished by a veterinary surgeon, Catmatch works in conjunction with 50 cat adop¬ 
tion centres around Australia. You simply tell the site's search engine what sort of 
cat you're looking for.hitthe search button and then choose from the selection of 
cats in your local area that meets your needs. We lapped it up. 


All the news that’s fit to Tead 

www.ananova.com 

The world’s first virtual newsreader, Ananova, has arrived. The angelic brunette 
reads stories fed to her by computers linked to worldwide news organisations. In 
addition to virtual newscasts, users can arrange to receive tailored emails with 
Ananova reading everything from sports scores to share prices.To make suTe she 
doesn't giggle while reading serious news pieces, her producers press buttons to 
make her facial expressions match the tone of what she is reading. 

“...there’s only one Adam Gilchrist” 

www.barmy-army.com 

Who could ever forget the colour and character this bunch of Poms brought to 
Australia's cricket’s grounds during the last tour by the Old Enemy? Always wel¬ 
come to these shores — as long as their team continues to lose — the Barmy 
Army is now known from Launceston to Lahore. Its schoolboy rhymes and chants 
feature on this site so don’t miss the Best of the Barmy Army. If the cricket team it 
supported was as talented, the Ashes would mean something once again. 


Come fly with them 

www.aviationpics.de 

This one comes with awamingrifyou already have afeaT of flying,turn thepage. With 
graphicpicturesofinflight emergencies,landing mishaps,andspectacularapproaches, 
you'll be sure to notice the livery on the fuselages of the planes featured in what 
could be described at best as "unflattering” moments—especially for the pilots. We 
tried energetically, but couldn't find a selection from Oantas, Not yet. 












USEf ul STUFF 


‘ Free software, guides to help you make great Web pages, tutorials 
that tell you how to do things you thought might be impossible... 
this is the place to find the most useful stuff Net users need: 


Shareware 104 

A must-read for lovers of MP3S, Microsoft 
Windows and freeware downloads 

Newbies 106 

The search starts here 

Help Desk 108 

Vikki to the rescue 

helpdesk@netguide.aust.com 

Tutorial no 

Get the message 

Web Design 116 

Putting style intoyouT HTML 




103 







SI shareware 

1 to free G cheap software on the Web 



warning for compulsive freeware 
downloads; checks the new 
Microsoft Windows Media Player; 
and enjoys some new MP3S. 


Just Say No 

Opt Out 
OOOO 

Platform Wings/gS/NT/zoo 
Price Freeware (32K) 

Homepage grc.com/optout.htm 
Direct Download grc.com/files/ 
optout.exe 

If you download a lot of freeware 
read this carefully. An American 
company, called Aureate has been 
distributing their advertising soft¬ 
ware hidden inside more than 270 


freeware ''host" programs. Person¬ 
ally, I think advertising supported 
freeware is a great idea, but what 
is not so great is how this software 
operates. 

When you download a program 
such as Gozilla Free, which con¬ 
tains the Aureate code, you may 
be told the freeware is advertising 
supported. Fair enough. I'm happy 
to look at ads in return for good 
freeware. What you aren't told is 
that the same software is demo- 
graphically profiling you. It does 
this by reporting online 
back to Aureate with in¬ 
formation about what 
banner ads you clicked 
on, how long for etc. 

No one is quite clear 
about the extent of re¬ 
porting though claims 
that Aureate was con¬ 
ducting disk and soft¬ 
ware inventories of peo¬ 
ple computers are un¬ 
founded and alarmist. 






Commands Qptiom About 

ST filJJJJJ 

Program Loaded ... 

Internet Spyware Analyzer Ste 
Acquired operating system infi 
Processor Count is 1 

Created: System IOCompletioi 
Creating 2 threads for the proc 
WinSock startup succeeded 
Winsock description is: WinSoci 
Winsock status is: Running 
Listen-Socket created 


However, there are genuine 
reasons for concern. At no time 
are you informed this software is 
being installed on your PC or that 
it's reporting on you to a remote 
server. It operates in complete se¬ 
crecy and continues operating 
even after the host program has 
been uninstalled. 

In all fairness to the company, 
it’s worth a visit www.aureate 
.com to hear their end of the story 
and see a list of common freeware 
programs that have Aureate soft¬ 
ware hidden inside. 

I don’t like sneaky "Spyware” on 
my PC so I've happily given up us¬ 
ing the freeware Crystal FTP 
GoZilla Free and others. Of course, 
this doesn't get rid of the Aureate 
code, which is where Opt Out 
comes in. It's a tiny utility to sniff 
out and remove all instances of Au¬ 
reate software. The host programs 
won't work without it but that’s a 
small price to pay for privacy. 

Stream A Little 
Stream For Me 

Microsoft Media Player 7 
OOO 

Platform Win 98 

Price Testware (6.09meg) 
Homepage www.microsoft.com/ 
windows/mediaplayer/en/ 
download/Playervy.asp 

Direct Download 
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Don’t Bother 


www.microsoft.com/windows/ 

mediaplayer/en/download/ 

Playervy.asp 

Microsoft strikes again with the 
new Microsoft Windows Media 
Player. It's all about integration so 
it plays just about any format and 
sports links and management 
tools for streaming content. Under 
the bonnet there's been major en¬ 
hancements, streaming content is 
handled more flexibly and an up¬ 
date feature can automatically 
download additional software ele¬ 
ments to view files or streams in 
other formats. There's a favourites 
function included and Microsoft 
finally catch up to Win Amp with 
skins and visualisation plug-ins. 

Bells and whistle galore but be 
warned: this is pre-release soft¬ 
ware for evaluation purposes and 
it won't work on Wings o r NT. 
Don't reinstall Media Player 6 over 
Media Player 7.0. if you don’t like 
it, and it's not recommended for 
installation on a primary computer 
or operating system. Once in¬ 
stalled, it overwrites your existing 
Media Player file and it may be im¬ 


possible to lose without a hard 
disk reformat. 

MyPlay or YourPlay? 

MyPlay 

OOO 

Platform Win 95/98/2000 
Price Freeware (i.4meg) 
Homepage www.myplay.com 
Direct Download 
www.myplay.com 
Similar to MP3.com's MyMp3, 
MyPlay is a free membership- 
based system for storing up to 3 
gig of your music online in MP3 
format. It's centered around your 


"locker’, where you store your mu¬ 
sic and the Drop Box, a small ap¬ 
plication to manage uploads. With 
the drop box, you can bulk upload 
your music by dragging-and-drop- 
ping MP3 files or URL's directly 
into your locker. 

The MyPlay site can also auto¬ 
matically fill your locker with 
new and totally free music that 
you can select by genre, artist or 
alphabetically. It’s another evolu¬ 
tionary step in the MP3 revolu¬ 
tion. Personally, I had trouble 
getting anything to play but this 
may just have been Net conges¬ 
tion. Worth a look. ■ 



From only $14.95 per month 

|w ebhosting.net.au 
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newbies 

YOUR GUI to search engines 


Time is money, especially on the 
Internet. explains how 

to save more of both by enhancing 
your search techniques. 


THERE NOW EXISTS ONLINE rOUghly 

one billion pages of text, sound 
and images. And all this informa¬ 
tion is just waiting for someone 
like you to access it — if you can 
find it. Whether you're searching 
for the rainfall in Chile or just curi¬ 
ous about the gown Toni Collette 
wore to the Oscars, chances are 
that someone, somewhere has 
made that information available 
on a Web site. 

With such a rich variety of infor¬ 
mation available, it can be incred¬ 
ibly difficult to find what you're 
looking for, so Web surfers must 
become good sleuths. If you want a 
decent stab at finding what you’re 
looking for online, you'll need the 
help of a quality search engine. 

What is a search engine? 

Search engines are web sites that 
let you type in a single word, or an 
entire phrase that you want to find. 
When you hit the search button, 
the search engine combs its mas¬ 
sive database and retrieves all the 
instances it has found of that word 


or phrase appearing on the Web. 

So how do search engines know 
who Toni Collette is and where to 
find the gown she wore to the Os¬ 
cars? Search engines are complex 
beasts. Every minute of every day, 
the best search engines send auto¬ 
mated "bots" out onto the Web, to 
read, catalogue and store words in 
their enormous databases. When 
you type in the phrase Toni 
Collette the search engine obedi¬ 
ently checks its database and 
sends you a list of all the pages it 
has found that contain the term. 

Anyone can type a word or 
phrase into a search engine and 
get a few hits, but there are a few 
more advanced tips you can learn 
to make yourself a real expert 
when it comes to finding informa¬ 
tion online. 

Advanced searching 

Let's take the example we used 
above. Many people assume that 
simply typing the word Toni and the 
word Collette would be the best 
way of finding pages about the ac¬ 


tor, but this is not always the case. 
When you type two or more words 
into a search engine, you will usu¬ 
ally have to specify whether you're 
looking for instances of the words 
separately, or together. Typing Toni 
Collette on it's own could give you 
sites about women named Toni or 
women named Collette. 

In this instance you’d do best by 
writing “Toni Collette” in quota¬ 
tion marks or, if your search en¬ 
gine offers it, choosing to search 
for the words as a phrase rather 
than two individual words. 

Typing “Toni Collette” in quotes 
is sure to get you information on 
the actor, but here we run into an¬ 
other problem. How many useless 
sites would you have to wade 
through before you found one that 
gives you the information you're 
really looking for — what she wore 
to this year's Academy Awards? 

One way to guarantee a better 
match is to use more than one 
search term. In most search en¬ 
gines this is best accomplished by 
using the symbol V. Inserting a 
plus sign before a term tells the 
search engine it must return hits 
that include that term. So you 
would type +”Toni Collette” +Os- 
cars. This way, you'd get only 
pages that talked about Toni 
Collette in reference to the Oscars. 

If when you're looking through 
those pages you find that all of 
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them mention her Best Actress 
nomination, and not enough men¬ 
tion her dress, you can try one of 
two things. You can type +"Toni 
Collette” +Oscar$ +gown, or use 
another handy symbol", The mi¬ 
nus sign tells the search engine it 
should exclude all instances of a 
particular word or phrase. So if 
you wanted to see sites that talked 
about the actor in relation to the 
Oscars, but not about her nomina¬ 
tion, type +”Toni Collette” +Oscars 
-nomination. 

Expert searching 

Most search engines also let you 
type in certain special terms that 
specify a relationship between the 

The ones you should not 
attempt to live without... 

Yahoo 

www.yahoo.com.au 

AltaVista 

www.altavista.com.au 
Hotbot www.hotbot.lycos.com 

Looksmart 

www.looksmart.com.au 

Excite 

wwwexcite.com.au 
Northern Light 
www.northernlight.com 

Google 

www.google.com 

Infoseek www.infoseek.go.com 

Anzwers 

www.answers.com.au 


words you type in. These searches 
are called Boolean searches and 
use the words OR, AND, AND NOT, 
NEAR and the symbols"(" and')’ 
to help you find the perfect site. 

These Boolean expressions act 
much as they do in the English lan¬ 
guage. Typing in (Toni Collette) 

AND OscaTs AND gown is the same 
as using quotation marks and plus 
signs. The Boolean term NEAR is 
very handy if your searches are not 
quite right. For example, (Toni 
Collette) AND Oscars AND gown 
may give you sites that talk about 
the Oscars, and mention Toni 
Collette (along with the other nomi¬ 
nees), but mention only other 
nominee's gowns. In this case, you 
could try typing in Oscars AND 
(Toni Collette) NEAR gown. That 
tells the search engine you want 
only pages where the word "gown” 
is close to the phrase Toni Collette. 

If you want to perform ad¬ 
vanced searches but don’t want to 
remember symbols or Boolean ex¬ 
pressions, sites such as Excite.com 
www.excite.com now make it 
easy for you. If you click on "Ad¬ 
vanced Web Search", Excite will 
provide you with a list of options 
for refining your search without 
the use of symbols. You can 
specify the words that the site you 
are looking for must contain, what 
it must not contain, and the coun¬ 
try or language of the site. 


The Facts & Figures 

There are now about 850 
search engines on the Net 
based in more than 130 
countries 

About 140 search engines 
are based in the United States 
Australia is home to 31 
registered search engines. 
Angola, Bangladesh, the 
Canary Islands, Kazakhstan, 
the Maldives, Papua New 
Guinea, Swaziland, The Vatican 
and Yemen have one each 
AltaVista claims to have 
indexed more than 250 million 
Web pages 

A final hint 

One last tip. If you're stuck for 
which search engine to use, why 
not use all of them? At 
www.metacrawler.com you can 
type in your query as you would 
in any other search engine, 
but the site doesn't have its own 
database. Instead, it queries sev¬ 
eral other search engines for re¬ 
sults, filters out doubles and 
presents you with a neat, rel¬ 
evant list of hits. Another cool 
feature of MetaCrawler: if you 
click on "MetaSpy” you can take 
a peek at some of the interesting 
and amusing searches people 
are performing at that very mo¬ 
ment in time, updated every 15 
seconds. ■ 
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llnternet troubleshooting 


On the desk, our technical expert 
answers your curly 
questions. Email them to 
helpdesk@netguide.aust.com and 
read the answers here. 


Ratings take a dive 

Dear Help desk, 

Every time I open Internet Ex¬ 
plorer 5, a message pops up tell¬ 
ing me to check the settings in 
the Contents Advisor. No matter 
how many times I change the 
settings, it never saves the 
changes I make. I have already 
uninstalled then reinstalled IE; 
to no avail. 

This behaviour can occur if the 
Ratings.pol file is damaged or 
corrupted. To fix this problem 
you will need to create a new 
ratings.pol file. 

Proceed as follows: 
i Quit Internet Explorer, then 
check your WindowsSystem 
folder to see if a Ratings.pol 
file exists, (first check 
whether you can view hidden 
files as you will need this 
kind of access to see the rat¬ 
ings file. To view hidden files 
go into Windows Explorer, 


click Folder Options on the 
View menu, click the View 
tab, click Show All Files, and 
then click OK.) 

2 If there is a ratings.pol file in 
the WindowsSystem folder 
rename it to ratings.old. If 
there is not, there will be no 
need to rename it. 

3 Start Internet Explorer, click 
on Cancel to close the error 
message, and then click 
Internet Options on the Tools 
menu. 

4 Click the Content tab, then 
click Settings in the Content 
Advisor area. 

5 Type the Supervisor pass¬ 
word, and then click OK. 

6 Close down all menus and try 
Internet Explorer again. 

Colour my world 

Dear Help desk, 

I can’t change the colour set¬ 
tings on my computer from 16 


colours to 256. The numbers do 
change, but once the PC restarts 
it goes back to 16 again. It is 
driving me crazy as the photos I 
have downloaded look distorted 
and we are unable to play any 
games. 

It sounds like you have the 
wrong display adapter set up. 

Go into Control Panel/Display 
then click on the Settings Tab 
followed by Advanced Proper¬ 
ties. Now click on "change" fol¬ 
lowed by "Have disk" and insert 
the disk that came with your PC 
marked "Video Adapter”. Follow 
the prompts, then re-start the 
PC and try to change the colour 
settings again. 

Neighbour won’t move 

Dear Help desk, 

Do I need the Network Neigh¬ 
bourhood icon on my desktop? 
If not, how do I remove it? 

The icon is part of Windows and 
cannot be removed. 


Viral remedies 

Dear Help desk, 

We purchased a laptop last Oc¬ 
tober and the Norton Antivirus 
program was installed. Last 
month we had a “software” 
problem and had to send out 
computer for repair. We have 
since noticed the Norton sign 
that used to appear bottom left 
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is no longer there. We have 
tried downloading housecall 
.antivirus.com/pc_housecall/ 
and afteT following the instruc¬ 
tions, a message appears start¬ 
ing from the beginning again — 
it appears not to be 
installing. Please could you ad¬ 
vise how we can check if we still 
have the Norton, and/or how to 
f install the Housecall antivirus, 
or any other free antivirus soft¬ 
ware available? 

You can quickly find out if Norton 
Antivirus is running by pressing 
CTRL ALT DELETE all at the same 
time and when the "Close Pro¬ 
gram” box appears see if there is 
a program called NAVAPW32 run¬ 
ning. If not then Norton is not 
running. 1 would get the original 
install disk and re install the pro¬ 
gram. The supplier of the compu¬ 
ter must provide all the software 
and licenses. 

Zip is the doo da 

DeaT Help desk, 

I understand that there is free 
software available for zip drives 
and another called Acrobat for 
sending stuff faster. How does 
* one access these? 

! Visit the site www.download 
.com and search for Zip Drive 
Software and you will have 
: about five different options to 
| select from. ■ 


Question of the Month 

Shock horror 

Dear Help desk, 

I've been trying to download Shockwave and 
Shockmachine without success. I did a Windows update 
with Microsoft twice and each time downloaded 
Shockwave with a final message of the download and in¬ 
stallation being successful. No such luck. I contacted 
Macromedia many times and each reply suggested the 
same procedure — to uninstall any reference to 
Shockwave and Shockmachine, uninstall and reinstall my 
browser then reinstall Shockwave and Shockmachine plus 
rebooting my machine. Any suggestions? 

This type of problem is getting more common. If you have 
removed all Shockwave software andyou get this message, 
then it probably means there are still references to 
Shockwave and Shockmachine in your registry. If you have 
an understanding of Regedit then enter it, export your cur¬ 
rent registry then search the registry for all Shock stuff and 
delete it. Then try the download again. If you are not com¬ 
fortable with Regedit, tTy one of the Norton registries clean 
up products available from Symantec www.symantec.com, 
or ask someone who knows a bit about editing for help. 


While every care is taken with the answers, the publishers 
cannot be held responsible for the accuracy of the information 
given or any consequences arising from it. 
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YOUR GUID f to SMS, email to phone G pocketmail 


In getting his message to anyone, anywhere, anytime, 
si 


shows how difficult it has become 
to be out of touch. 


email, the most commonly used feature of the to users of other mobile networks. This all changed 

Internet, is now available in your pocket. As they recently when Telstra, Cable G Wireless Optus and 
say, it's now with us "anywhere, anytime." Vodafone interconnected their networks for SMS. 

2000 has seen an explosion of hype surrounding This removes a lot of confusion as to who users 
mobile Internet and the conveniences it will bring, can send messages to, and opens Australia to an 
With all the activity, it’s interesting to note that anticipated exponential growth in SMS use. SMS al- 
what is expected to drive mobile Internet is exactly lows users to send a message of up to 160 charac- 
what drove the PC-based Internet boom 


- simple messaging. 

There are a number of existing and 
emerging options for messaging without 
a PC, including Short Message Services 
(SMS), e-mail over Wireless Application 
Protocol (WAP), E-Fone (e-mail over 
fixed or mobile phones) and PocketMail 
(e-mail over fixed or mobile phones de¬ 
livered via another handheld’device). 

More options are expected to become 
available as WAP and so-called third 
generation mobile phones are further 
developed. Mobile networks In some 
markets are currently experiencing in¬ 
creases in messaging traffic of 40 per¬ 
cent per annum, according to some research. 

Short Message Services 


ters to any SMS-enabled mobile phone 
and generally costs the sender 20 cents 
per message. 

Early take-up of SMS in Australia has 
actually reflected other successful mo¬ 
bile markets such as Scandinavia and 
Japan, with some pre-interconnection 
estimates claiming that as many as 400 
messages were being transmitted in 
Australia every second. Worldwide 
there are an estimated 2 billion SMS 
messages sent every month, mostly by 
the youth market, with growth antici¬ 
pated at more than 50% per year. 

In the last few months of 1999, 
Vodafone experienced a 900% increase 
in SMS use in Australia. One imagines this was re¬ 
lated to school and university exam time with thou¬ 
sands of mobile phone-equipped students now able 



SMS, which involves sending and receiving text mes- to silently quiz each other or get a little outside 


sages using a mobile phone, has been available for 
le now, but users in Australia have to some 


help for that extra-difficult maths question. 
Reflecting the youth trend, Ericsson has 


degree suffered by not being able to send messages launched a new product to plug into mobile phones 
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to make SMS use easier and more effective. Called 
the Chatboard, the device features a mini keyboard 
and screen, enabling the display of more complex 
graphics and better manipulation of text. In a re¬ 
cent survey of teenage Chatboard users in Sweden, 
one user said she and her friends send each other 
"many" SMS messages each day and gossip about 
who they have met, whether someone has got her 
hair cut, or suggest where they will meet. This and 
other research has pointed to SMS being much 
more fun than calling. 



SMS services are also available over the Internet 
and there are quite a few sites that offer them¬ 
selves as an intermediary between mobile phone 
networks and the Web. By subscribing to a site like 
SMSmebaby www.smsmebaby.coin, Redrock 
MessageNet www.redrock.com.au or MTN 
www.mtnsms.com you can send SMS to users of 
most networks, SMS to any valid e-mail account or 
SMS from the Internet. The only catch is that the 
person you are sending to must be a member of the 
intermediary Web site as well (a privacy issue) but 
by getting all your friends to subscribe you can ef¬ 
fectively message anyone you want. 

There is also a shareware program called 
SMSMaster www.haighi.demon.co.uk that allows 
you to send SMS using your PC and modem. 


Wireless Application Protocol 

E-mail via WAP is now available from all three Aus¬ 
tralian mobile networks but differs from SMS in 
that you can generally access several Internet e- 
mail accounts from your phone and send to any 
other valid e-mail address. CSW Optus claims e- 
mail to be one of the most popular options on its 
WAP service — up there with news updates and 
share information — and ISPs are expected to offer 
WAP-enabled e-mail accounts in the future. 

Current CGW Optus and Vodafone WAP services 
offer access to e-mail ac¬ 
counts housed on a P0P3 
server, providing subject 
lines and an initial 400 
words of a message in 
the first step and more 
text if required. Telstra's 
WAP service offers ac¬ 
cess to BigPond e-mail 
accounts, aimed to bet¬ 
ter integrate the compa¬ 
ny’s WAP and Web products. 

Another cool development is WAP chatting, cur¬ 
rently provided by Jumbuck www.jumbuck.com, an 
Australian developer of WAP applications and serv¬ 
ices. By entering www.jumbuck.com/wap into a 
WAP-enabled mobile phone, users have access on 
the go to chatrooms covering general issues, Austral¬ 
ian, US and UK-focused topics and personals. 
Jumbuck was the first company worldwide to launch 
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Pricing 


SMS 

Telstra 

Cable & Wireless Optus 
Vodafone 

Ericsson SMS Chatboard 

20 cents per message 

20 cents per message 

20 cents per message 

About $40 

(also bundled with some mobile phone packages) 

WAP 

Telstra 

Cable & Wireless Optus 

Free to 30 April 2000, afterwards unknown 

20 cents per 30 seconds 

(25 cents per 30 seconds from July 2000) 

Vodafone 

20 cents per 30 seconds 

(includes free horoscope and share quotes to 30 June 2000) 

PocketMail 

Unit 

Fax 

BackFlip foT Palm 

(available from major retailers) 

$249 

$19.95 (monthly), $199 (yearly) plus local call cost 

95 cents 

$199 plus PocketMail charges 

PageNow! 

Software 

US$39.95 (pluis transmission) 


$19.95 per month plus local phone call charge 


GSM World 

SMS Worldwide 

SMS Power 

www.gsmworld.com/technology/STns.html 

www.cellular.co.za 

www.smspower.speedhost.com 
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1 a WAP chatroom and is centred on the future market 
j demand of mobile information, expected to imitate 
the current up-take of SMS. 

PocketMail 

Over the last few months you might have noticed 
promotions for the latest messaging gadget on the 
market, PocketMail. PocketMail 
www.pocketmail.com.au is a real throwback to the 
early days of data communication and uses acous¬ 
tic coupler technology, which sends and receives e- 
mail through the air between the PocketMail 
handheld device to a phone handset, either mobile 


or fixed. The device, which is held against the 
phone handset when sending and receiving, is simi¬ 
lar looking to a personal organiser and features a 
reasonably sized keyboard and back-lit screen for 
easy typing and text manipulation. 

In addition to e-mail, PocketMail provides faxing, 
SMS paging and basic attach¬ 
ments, and will eventually 
provide e-commerce function¬ 
ality. The idea is to remove the 
need for a PC and all its associ-/ 
ated wires to allow people to ( 
e-mail wherever they have ac- 
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ie phone, without the need for a 


for Palm, an add¬ 
on for the Palm 
| Professional, Palm 
111 , Palm lllx and 
Palm Hie units. 

The system allows 
users to compose 
mail, and through a clip-on acoustic coupler-pow¬ 
ered device and phone handset, dial the 
PocketMail service to send and receive e-mail over 
the phone network. 

PageNOW! is another messaging option for Palm 
OS and PalmPilot pager users. The software allows 
you to send messages, reminders and more to 
pagers and digital mobile phones using the Palm 
clip-on modem or an external modem. 



number. With identification c 
messages are read out, and u: 
ply to new messages. It seem: 

NetLine boss, Mark Fortunate 
don’t need to attach any gads 
to use a computer at any time 
all your e-mail, from your hoi 
mail PoP addresses, at the sa: 
plete confidence in the systei 
The one thing it lacks, alth 
for by convenience, is the al 
your text. 

Contactable 

E-mail on the go is a reality and there 
tions available. It seems everything re 
keeping in contact with people, and w 
position to enjoy the benefits. Getting 
sage across quickly and clearly from n 
ever and whenever you need to, is a g 
pursuing. ■ 


oice recorded down 
he phone line. Accord- 
ng to the product's par¬ 
ent company, NetLine, 
ts E-Fone service has 
he jump on PocketMail 













NO OzE SHOULD EVER PAY FOR 
LIVE SHARE QUOTES. 


SAVE $19.95 A MONTH. Stockwatch offers OzEmail 
Internet subscribers live, up to the minute stock quotes 
direct from the Australian Stock Exchange, absolutely free. 
Go with another ISP and it could cost you $19.95 a month. 

SAVE 20 MINUTES A QUOTE. Be very careful. Some 
Internet share prices are quoted 20 minutes behind the 
times. A lot can happen to a share in 20 minutes, and you 
don't want to be a late investor. That's why it pays to be 
with Stockwatch via OzEmail, Australia's favourite ISP. 
Please call OzEmail on 132 884 or visit our websites 
www.stockwatch.com.au or www.ozemail.com.au. 

StockWatch Basin 







webdesign 

YOUR GUIDE to designing effective Wedges 


Now that we’re able to browse the Web through all sorts of 
devices, it pays to take time to refine your HTML style 
sheets explains , HTML purist. 


sometimes i feel like a luddite when I groan at 
the release of yet another WYSIWYG ("What You 
See Is What You Get”) editor that writes compli¬ 
cated HTML that only works the way the designers 
intended on "normal" Web browsers. 

It's not that I'm averse to change — as long as 
it’s change for the better. We all have to start de¬ 
veloping Web sites that are functional from any¬ 
where. Users must be able to view them in all 
their glory from both a PC and a Mac, but those 
browsing from a webTV system, a mobile phone, a 
Palm Pilot or other wireless device with an em¬ 
bedded Web browser need to be able to view 
them just as well. 

I came across an extremely different browser 
recently. It was a voice browser used by blind 
people or people in remote areas with no compu¬ 
ter (via a telephone). For example, look at the fol¬ 
lowing HTML: 

<centeT><b> 

<font face=”verdana, anal, sans serif” 

size=”6">l love Bic Runga</font> 

</bx/centeT> 

This is how most WYSIWYG editors will output 
HTML for something you want to be a heading. If 
the page-reading software reads through this is 
will just treat it like any other text. If the HTML 
follows like: 


<style> 

hi {text-align: center; 
font-family: veTdana, anal, sans serif; 
font-size: big;} 

</style> 

<hi>l love Bic Runga too</hi> 

The HTML reader would know to read this part 
with a louder voice or more emphasis, as it is a 
heading, not just some normal text with a font 
tag around it. Also, a person using a mobile de¬ 
vice like a cell phone would still see a nice title 
because it would be left up to the browser inside 
the device to decide what Hi is supposed to look 
like, not attempt to draw it in verdana size 7 (dif¬ 
ficult as it only has one font and two sizes). 

The other advantage to the second method of cod¬ 
ing is that search engines can index your site more ef¬ 
fectively. To a search engine the first chunk of HTML is 
just some body text, but the second is an important 
heading. Consequently your page may be placed 
higher in any search for your page's subject matter. 

If you are an HTML purist like myself who just 
has a copy of TextPad www.textpad.com or 
Homesite, then all you need is a style sheet editor 
to make style sheet development easier. 

However, people like me only account for a very 
small portion of those who make sites. So what do 
all the users of FrontPage and other WYSIWYG 
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packages do? In reality it is relatively easy to get well-formed HTML, but it does require a little bit of 

FrontPage or Dreamweaver to use styles and write effort to get it working the way you want. ■ 

FrontPage 

Frontpages handling of styles is a little clunky, but perfectly usable. To edit HTML styles all you need 
to do is add a few things to your page using standard formatting like hi, h2 h3 or tags. Then follow 
these steps to change the styles: 

Make sure you define an HTML style for all text on the page, in the drop-down box on the left of 
the font drop-down box. Then define what the styles will look like. You do this by going to format" 
style in the drop-down menus. Then define what you want hi to look like, h2 to look like etc. Click 
modify to modify, then click the format button and change things like borders, fonts, colours. 

Dreamweaver 

Dreamweaver has great and simple-to-use styles control. Go to text ” CSS Styles ” Edit Style Sheet (Ctrl 
+ Shift * E) from the drop-down menus. Then click new, choose "redefine html tag” select the tag (e.g. 
hi). Make any changes you want to the style. Now you can change any style attribute you want. 

Adobe GoLive 

Adobe GoLive is the best I have seen of any WYSIWYG type software. First, just layout your page us¬ 
ing standard formatting things like "Header Y etc then click the "Open CSS interface button". Make 
sure you have your inspector panel open, and then click "New Tag Selector”. Change the name of it to 
the tag you are changing the style for (eg, hi). All that’s left to do is to change things like font, face, 
text alignment etc and you are done. Style sheets are not the only answer to problems in HTML com¬ 
patibility but they go a long way to solving some of the current problems. 



guide. 
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e BUSINESS 


australia's most uanted 


your 

stlcki 

With eyeballs made of teflon, Bill Bennett visits 
some commercial websites to explain why 
they’re trying to make us all stick around 


eyeballs 


STICKY EYEBALLS THAT COME back 

sounds like a gruesome scene 
from an Indiana Jones movie. In 
fact, this concept represents the 
holy grail of the online world. 

Commercial web sites can be 
loosely sorted into three main 
groups. The least commercial are 
those sites that are primarily in¬ 
formation sites. Some people call 
them brochure sites. These might 
tell customers about products 
and services or simply provide 
background information. 

Next are e-commerce sites. 
These are designed to earn rev¬ 
enue by selling products or serv¬ 
ices. There are business to con¬ 
sumer e-commerce sites and busi- 
ness-to-business e-commerce 
sites. Sometimes these are re¬ 
ferred to as B2B and B2C sites. 


The third type is a media site. 
Traditional media companies 
might own these: Fairfax's F2 site 
www.f2.c0m.au is a good exam¬ 
ple. Others are Internet pure plays 
like Yahoo! www.yahoo.com. 

The main business goal of most 
media websites is simply to gen¬ 
erate traffic or "eyeballs’’ in in¬ 
dustry jargon. Websites earn rev¬ 
enue by selling eyeballs to e- 
commerce vendors. 



Show me the banner 

The most common way of routing 
traffic to e-commerce vendors is 
through the banner advertisements 
that appear at the top of web 
pages. The simplest relationship is 
for web sites to charge banner ad¬ 
vertisers so much per "impression". 
So, for example, a flower delivery 
service might pay newspaper.com 
$20 per thousand impressions. Ob¬ 
viously, to make enough money to 
pay costs, newspaper.com is going 
to need many thousands of impres¬ 
sions each day. 

Banner ads are only the tip of 
the iceberg: modern commerce 
partnerships involve a wide range 
of techniques and business mod¬ 
els. Some involve advertisers pay¬ 
ing a rental for a high profile spot. 
This is theirs for a fixed period. 
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When you visit a popular site and 
you see words like travel, jobs or 
even shopping placed in some 
kind of semi-official way, most of 
the time it will be because of this 
kind of relationship. 

A click through is the name 
given when someone actually 
clicks on a banner advertisement 
and "clicks through” to the e-com- 
r merce site. In the early days of 
j online business as many as 2% of 
1 all visitors to a page would click 
through to commerce sites. Today 
click through rates are close to 
one-tenth of that number. 

Click through payments are not 
generally popular with web site op¬ 
erators. The reason for this is that 
the number of people who actually 
click through is beyond their con¬ 
trol. For example, the banner ad¬ 
vertisement might be second rate. 
Or the offer might not be enticing 
enough. Or it simply might not be 
relevant to the site's audience. 

At the more professional end 
of the market, specialist compa¬ 
nies generally purchase banner 
advertising. They operate tech¬ 
nology which "serves up" adver¬ 
tisements to site visitors. 

I Some specialist advertising 
companies also make a point of 
limiting the number of times an 
individual browser gets to see a 
particular advertisement. Thera- 
| tional behind this is that research 



likely to click on a banner ad the 
second time they see it as on the 
first time. After the third sighting 
of a particular advertisement the 
likelihood of them clicking 
through is almost non-existent. 

Turning eyeballs 
into money 

The main thing all these ap¬ 
proaches have in common is that, 
ultimately, the web site revenues 
depend on the total number of 
people passing through the site. 
The financial relationship is obvi¬ 
ous with banner advertising. 
Rental fees depend on the 
number of visitors a site gets on 
aggregate over time. So they are 
highest on the high traffic sites. 

When sites get paid a per 
transaction amount of a percent¬ 
age of the total transaction rev¬ 
enue the link with eyeballs is not 
quite so direct. However, sites 
with large traffic volumes can 
make a reasonable estimate of 



likely e-commerce revenues 
based on the number of visitors 
and past trends. As a rule, more 
traffic means more revenue. 

Increasingly it isn’t enough sim¬ 
ply to have visitors pass through a 
site en route for another destina¬ 
tion. Hence "stickyness". Site op¬ 
erators employ a number of tech¬ 
niques to circulate visitors around 
their site — keeping them inside 
their own environs for as long as 
possible. During this time each 
new page visited means more eye¬ 
balls viewing more advertisements 
and further revenue generating 
opportunities. 

An example of a sticky site is 
ninemsn www.ninemsn.com. 
People get stuck to ninemsn in 
the first place because of its 
Hotmail service. Each time they 
read another incoming e-mail 
they get served another adver¬ 
tisement. They also get moved 
from page to page around the 
ninemsn site, lured by offers and 
deals and cross-site links. 

Making your 
eyeballs sticky 

Creating sticky eyeballs isn't easy, 
but the hardest task is to make 
those sticky eyeballs as sticky as 
possible — that is, to make visitors 
to your site come back again and 
again. Right now the focus for 
many web sites is to move on from 
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The main business goal of most 
media Websites is to simply 
generate traffic or “eyeballs.” 


pure visitor acquisition to devel¬ 
oping long-term loyalty. Similarly, 
e-commerce vendors, knowing 
online shoppers are only a click 
away from rival vendors, are look¬ 
ing for ways to build long-term 
customer relationships. 

This explains why every major 
site is busy rolling out value-added 
features like web-based email. Fol¬ 
lowing Hotmail's lead are sites like 
Excite www.exdte.com.au, F2 and 
Yahoo! Likewise many sites offer 
membership, often with dubious or 
ill-defined benefits. The basic idea 
is that you give them valuable in¬ 


formation for their databases and 
in return they’ll send you emails 
about new services. 

Among other value-added fea¬ 
tures designed to keep people 
coming back are: instant 
messaging, greeting cards, chat 
groups, online address books and 
personal organisers, personal fi¬ 
nance links to stock exchange 
data and so on. 

Perhaps the most extreme ex¬ 
ample of stickiness is AOL. Be¬ 
cause AOL has failed to make 
much of an impact on the Austral¬ 
ian market, we rarely get to see its 


strategy. The company likes to talk 
in terms of its "walled garden of 
content". That is, vast numbers of 
high quality web pages that are 
only available to AOL subscribers. 
Not only is AOL the world’s largest 
access provider, but most AOL cus¬ 
tomers stay inside its walled gar¬ 
den. In other words, it’s about as 
sticky as superglue. ■ 
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Canadian Ebusiness Today 

www.canadianebusmess.com 

Japan Inc 

ww.japaninc.net 
Ebusiness News 
www.ebusiness.dci.com 

eBusiness Central 

www.ebcentral.com 
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How it happens now 

Our research tells us there's 
now about 110,000 .com.au 
names and more than 8 million 
.com, .net and .org names 
worldwide. There are more than 
450 organisations providing do¬ 
main name registrations 
throughout the world with the 
above suffixes for various coun¬ 
tries. Little wonder 
cybersquatting is a problem. 

Internet Names Worldwide is 
the largest domain name regis¬ 
trar in the Asia Pacific Region. 


It manages the 
.com.au regis¬ 
try in addition 
to providing 
registration 
services in the 
.com, .net, .and 
.oTg domains. 
The .au domain 
space is cur¬ 
rently ranked as the third larg¬ 
est country code domain space 
in the world after Germany and 
the United Kingdom. The Ameri¬ 
cans don’t count because 
they've never bothered 
with .us. 

com.au is the official desig¬ 
nated space for Australian 
Internet names. In order to reg¬ 
ister a .com.au domain space 
you must be a registered Aus¬ 
tralian commercial entity and 
your internet name must be de¬ 
rived from your business name. 


Only one .com.au domain name 
is allowed per commercial 
entity. 

What do we want? 

NetCuide wonders if there’s 
enough feeling in the Australian 
Internet community to launch a 
campaign the domain name 
gatekeepers can't ignore. We 
want a life after .com. And if 
you've any suggestions for top 
level domain names let us 
know. We'll publish the best 
(publishable) ideas as soon as 
we've got space. Tell us what 
you think at editor@netguide 
.aust.com, which of course, will 
one day be editoT@netguide 
•mag. 

If you've seen those Telstra ads 
you'll know what I mean: Tm Joe 
Bloggs and this is my .com.’’ Well, 
good for you Joe, but I want to 

.sing and .dance. • 
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by darren horrigan 



i first cot interested in domain 
names about five years ago 
when I learnt that the Vomiting 
Infants Syndrome Association of 
America nearly stole visa.com 
from under the nose of you 
know who. Would you fancy fac¬ 
ing that as the marketing boss of 
the world’s biggest credit card 
company? Imagine the chaos the 
Newcastle International 
Kiteflyers Ensemble could have 
caused. 

It made me realise there are 
only so many .com addresses 
available on the Internet street 
and for that matter, only so 
many .OTgs, .edus or .nets. So 
why limit a domain name to 
these boring old suffixes? And 
what's this dot "three letter" 
nonsense all about? 

NetCuide imagines a world 


where top level domains like 
.sport, .shop, and .mag become 
the hot new addresses. The pur¬ 
veyors of pornography can have 
.xxx, the rag trade can have 
.clothes, and the foodies can 
have...well, .food 1 suppose. The 
range is limited only by one's 
imagination and industry. 

Apologies if I now state the 
obvious but .com is short for 
company. Yawn! Like we need to 
be reminded BHP, Telstra or 
Woolworths are companies. Or 
that Melbourne University is a 
place of education (.edu). Or the 
Premier of Western Australia 
has a Web site at .gov. 

Catch a tiger by the tail 

Take a guess who owns 
www.tigeTS.com.au. The Rich¬ 
mond Tigers AFL team? The 


NRL’s Wests Tigers? NBL's Mel¬ 
bourne Tigers? Maybe it's the 
Wangaratta Tigers Lacrosse team 
or those ruffians from the Sum¬ 
mer Hill Tigers Croquet Club. 

For the record, the 
basketballers got in first with Ti¬ 
gers and as far as we know the 
lacrosse and croquet teams 
don't exist. But that shouldn't 
prevent the rugby league Tigers 
or the Aussie rules Tigers being 
able to register and buy .league, 
.afl or .footy. And if Summer Hill 
did have a Tigers Croquet Club 
then surely www.tigeTs.croquet 
could be theirs. 

Why should each entity be 
forced to contort their wonder¬ 
ful Tigers brand into something 
that fits into an outdated .com 
or a .org structure which was in¬ 
vented by geeks for geeks? 
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Managing all 
gour moneg matters 
could be so 
Quicken.Easg. 


Why have your share portfolio here, your insurance there and 
your business information somewhere else? 

With Quicken.com.au, you can take care of your money matters 
at one Quicken.Easy location; www.quicken.com.au 

Online share trading and market information via Quick.Broker™ 
Get help running your business more effectively. You can even get three 
quotes on your home and contents insurance, and apply online, instead 
of holding on the phone all day. 

Visit us at www.quicken.com.au 


















There's an easier way to 
take your mailbox with you. 



hotmaii.com on jfininemsn 

HotmaiT lets you access your email from any computer with Internet access. 
It’s free* it’s fast, it delivers. 




